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Chief Car Washer's Message
r=1
o I .
After almost two decades in Richmond,
s ‘ g n a s B.C., the NCDA office has officially moved

to a brand-new strata building in Langley.
The new office space, more centrally lo-
cated in Greater Vancouver, will allow our
to serve our members all across British
Columbia. Not only does the new of-
fice space and facilities provide a vastly
improved environment for our staff and
members, the value of the real estate has

already shown significant growth, again
for the benefit of our members and their Association.

i ) We invite you to our official ‘Office Open House' on September 6th,
Jeff Hall Mark Edmonds Peter Heppner Blair Qualey but we encourage all of our members to stop by anytime to see our

Hzgmgrr??:grd F\Qrcrea-riclt]/taai;?rzrt]i P:-erstzj()srl:r(g;\/l Presu,j\‘eatji CEO new space when you're in the neighbourhood! And drop by and
Surrey e — Langley charge your clean energy vehicle at the building's charging stations,

thanks to our Associate Member FLO - Add Energie. We are located
at Unit 380-8029 199th Street, Langley, BC V2Y OE2.

Beyond our move at the end of July, the Summer was a busy period of
advocacy by provincial/state and national Associations against pos-
sible auto tariffs on automotive imports on both sides of the 49th
parallel.

Earlier in July, | had the pleasure of joining my dealer association man-
agement colleagues from across the U.S. for both the Auto Shows of
North America (ASNA) and Automotive Trades Association Execu-
tives (ATAE) summer meeting, this year held in California.

Jim Inkster James Carter Justin Gebara Erik Jensen

Past Chairman Carter GM Columbia Chrysler RBC Royal Bank PSR ; ; Cofi ;
(Ex Officio) North Vancouver Richmond Vancouver Participating in these meetings and having a briefing from the senior

leadership at the National Automobile Dealers Association around
their discussions with the Trump administration was especially im-
portant at a time when the federal administration in the U.S. has im-
posed not only crushing tariffs on steel and aluminum imports from
Canada and other countries, but continues to talk about extending
those tariffs to automotive imports. Add to this the prospect of re-
taliatory tariffs from Canada and we face a full-blown trade war in
automotive.

Given that Canadian-American automotive trade is worth close to

Ryan Jones Ben Lovie Anthony Lunelli
Marvyjones o Open Road An't'ho‘r’]';,ys Suun;arlu $150 Billion a year, as the President of our Canadian Automobile
Maple Ridge Volkswagen Burnaby Kelowna Dealers Association John White stated, we simply cannot afford a

tit-for-tat, dollar-for-dollar escalation with our southern neighbour.

We will continue to support the position taken by our national associ-
ation and facilitate conversations with the Federal Government in or-
der to ensure that our sector remains competitive. Our thanks to our
dealer members who participated in the CADA advocacy campaign
_ directed to federal Members of Parliament, and shared the potential
7 impact of auto tariffs in Canada.

) 7
Joey Prevost Peter Sia John Wynia At the provincial level, another policy debate is emerging - one that
MacCarthy GM (Terrace) ~ Northland Hyundai ~ Harbourview Volkswagen revolves around how to get more clean energy vehicles on the road.
Skeena Prince George Nanaimo

On one end of the spectrum are the advocates of Zero Emission Ve-
hicle (ZEV) mandates, creating penalties for auto manufacturers who

0 1
—— We've Moved to Langley! . . . .
/— New address: 380 - 8029 199th Street, fail to meet seemingly arbitrary EV target percentages of their overall
/‘ Langley, BC V2Y OE2 car and truck sales.
r
0 ”””” Tel: 604-214-9964 | Fax: 604-214-9965 While such mandates may have been helpful in encouraging the
New car pEsLERs AssociaTionoFsc info@newcardealers.ca | newcardealers.ca development of EV models, these kinds of policies do little to sway
. . . .y .

The contents of Signals, such as text, articles, opinions, views, graphics, images, and the selection and arrangement of information (the consumer ChOICG and drIVe Up demand' Callfornla 5 ZEV mandate n
“Content"), are protected by copyright and other intellectual property laws under both Canadian and foreign laws. Unauthorized use of the p|ace for many years for examp|e resulted in an EV penetration per

Content may violate copyright, trademark, patent and other laws. You must retain all copyright and other proprietary notices contained in . ! . ! . .
the original Content on any copy you make of it. Disclaimer: Information contained within Signals is for general information purposes only Caplta (26 percent) that IS |ESS than BrItISh Columbla S (37 percent).

and may not be entirely complete or accurate. Use of Signals' content is done so at your own risk.

ZEV mandates are a solution to a problem we don't face in B.C. Not

only is consumer demand leading the country, consumers are able to
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purchase over 28 different models now in the province. As affordability
seems to be top of mind for British Columbians and local governments,
let's not put in unnecessary mandates that will do nothing but drive up
the cost of all vehicles for British Columbians and lessen access to the
vehicles they need.

At the other end of the debate are those who believe in carrots, not sticks
- that better education of consumers, coupled with financial incentives
and investments in charging infrastructure is a more effective strategy - a
strategy that was put to the test in our province and one that has yielded
some very positive results. We've had a number of pop up displays to
build awareness of the CEV incentives throughout the summer, includ-
ing in Penticton for Canada Day, Nanaimo for Bathtub Days, Kamloops
for Hot Nite in the City Show N’ Shine and more recently at Vancouver's
ElectraFest event.

In 2017, the CEVforBC™ program saw almost 1,800 CEVforBC™ appli-
cations processed for clean energy vehicles, representing a 21 per cent
increase over 2016. And for the first half of 2018, we've seen an increase
of 110 percent in applications processed from the same period last year.
In case you are interested, the top 5 most popular vehicles in the Program
so far in 2018 has been: Chevrolet Volt, Mitsubishi Outlander, Chevrolet
Bolt EV, Tesla Model 3, and Nissan Leaf.

Another popular environmental program, the BC Scrap It program, has
also been a success story in the province, removing 43,000 older pollut-
ing vehicles since 1994 with the aid of financial incentives from govern-
ment and now the private sector.

To further solidify the case for incentives over mandates, the NCDA re-
cently received the results from an extensive polled commissioned to
look at consumer expectations around owner-

The Western Dealers Summit is right around the corner, so be sure to reg-
ister online at www.westerndealersummit.com, if you haven't already. The
event will be the perfect opportunity for dealership management (Dealer
Principals, CFOs, General Managers, General Sales Managers, Marketing
Managers, F&l Managers etc) to network and learn more from workshops
and speakers within our industry. The Western Dealers Summit will be tak-
ing place at the Wynn Encore in Las Vegas from November 1to 3. Be sure
to also mark down the NADA Show in San Francisco taking place next year,
from January 24 to 29.

With the Special Olympics Canada 2018 Summer Games concluding this
month, | would like to congratulate all athletes and coaches who partici-
pated this year in Nova Scotia. Each athlete embodies the athleticism,
friendship, empowerment and acceptance promoted by the Games and
you should all be proud of what you've accomplished.

As we begin a new chapter in the history of the NCDA, the conversations
and our office location may have changed, but our commitment to our
Members certainly hasn't. Should you wish to discuss anything dealer-
related or see our upgraded space, come on down and visit our new home
in Langley. We're closer than you think!

Blair Qualey - President & CEO
New Car Dealers Association of BC (NCDA)
Member, Canadian Automobile Dealers Association (CADA)

ship and charging of electric vehicles.

One of our biggest takeaways from the sur-
vey was that when informed of both the
CEVforBC™ and BC Scrap It BC Program in-
centives, 70 and 62 per cent respectively, of

First Canadian

respondents said they would definitely or
probably be more likely to purchase an EV.

It's also understandable that the perceived
lack of charging stations and “range anxiety”
remains the biggest barrier when it comes
to purchasing an EV for would-be EV drivers
(46% of poll respondents noted this as the
number one barrier, and 44% noted EVs as
too expensive compared to non-electric ve-
hicles (44%).

In a province as vast and geographically di-
verse as ours, it's important to reiterate that
EVs are not always the most viable option.
Manufacturers are unveiling new internal
combustion models that are more and more
fuel-efficient with each passing year as well
and offer a realistic alternative to plug-ins, but
the government's renewed commitments to
expanding the charging network across BC is
certainly encouraging.

In other Association news, ICBC also recently
launched a Safe Driving Refresher Course.
Crashes have increased 25 per cent since
2014 and we all need to do our part in driv-
ing safety. Test your knowledge at www.icbc-
drivesmart.ca.

]K,Group of Companies

TRAINING 8 DEVELOPMENT

Offering the most current and comprehensive program to support your F&l goals

John Romfo - national sales Manager ¢ 1.250.308.1112
Darren JOhNSoN . regional Manager » 1.250.217.5955

Get your Finance Department firing on all cylinders. Call us today!




elcome

TO OUR NEW ASSOCIATE MEMBERS

Associate Members of the New Car Dealers Association of
BC provide vital products and services to Dealer Members,
allowing them to do business with greater cost effectiveness,
environmental responsibility, and general efficiency.

CRYSTAL CLEAR WIPER BLADES are the world's only automatic
heated wiper blades, designed to endure the rigorous North
American Winters . Easy to use with NO SWITCH REQUIRED,
the system turns on when it detects the vehicle is running and
the outside temperature is 5° C or colder. The high quality
blades are constructed to feature compressed rubber blades
with graphite coating, providing a non-streaking swipe for safe,
CRYSTAL CLEAR VISION - even in the worst driving conditions

- every time! Call them today to learn more about this unique
product offering for your customers.

Contact:

Cindy Wilson

E: cwilson@crystalclearblades.com | P: (905) 761-7957
W: http://crystalclearblades.com/our-products/

Since 1969, Commander Warehouse Equipment Ltd. has been
providing BC's automotive dealers with a wide range of stor-
age solutions from the top Canadian suppliers and manufac-
turers in the industry.

We provide custom-built, fully modular storage solutions

in both parts and service departments, to ensure maximum
efficiency, and profitability. Since square footage is at a heavy
premium in our market, our systems help you take full advan-
tage of every square inch of available floor space.

Whether it's new construction, renovations, or simply maxi-
mizing your existing space, our dedicated automotive special-
ist Dave Langs can help every step of the way.

From Technicians' Workcenters to High-Density Parts Storage
Solutions to Mobile or Stationary Toolboxes, Commander
Warehouse Equipment Ltd. has all the premium, high-quality
products you need to completely optimize your storage and
material handling applications.

Contact Dave today to get the wheels moving for your free
consultation: davel@commander.ca /604-868-0882
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FINANCIAL

EST. 1946

Please Note the Correct Contact information for ZLC (incorrect
information was provided before):

ZLC Financial is a well-respected experienced Financial Services
firm that has proudly served the Vancouver community for over
70 years. We offer unique and innovative solutions in the areas of
Employee Benefits, Investment & Retirement, Business Family Suc-
cession, Estate Planning & Living Benefits and Financial Planning.
With specialists and support teams in each field of service, ZLC
has you covered. ZLC is an official provider of CADA 360 health
and retirement benefits.

When it comes to group benefit plans for employees, our approach
is simple: we leverage the bench strength of the most skilled
benefits teams in the BC market. We will work with you to find the
best solution for your employees that is cost sustainable. Over the
years our team has developed a reputation for quality and profes-
sionalism with clients ranging in size from groups of 3 to 65,000
employees. As such, we have been able to grow our client base
primarily through direct referrals from our valued clients.

For an independent review and comparison of your current
employee benefits program, please contact us.

Contact:

Nancy Pereira, Dan Eisner, Fab Biagini,

Vince Szeto & John McGrath

Employee Benefits Advisors, ZLC Financial

Address: Suite 1200, 666 Burrard Street,

Vancouver BC V6C 2X8

Phone: 604.688.7208 | Email: NCDA@zIc.net | www.zlc.net

Maxxam Insurance is a BC based insurance services company
offering a wide range of insurance programs, including CADA
360 program benefits to BC's New Car Dealers. As well as full
Work Safe claims and disability management. Maxxam Insur-
ance are the experts in eliminating and managing your liability.

To learn more, please visit: https://www.maxxaminsurance.com/
or contact:

Contact:

Pam Shaen

Employee Health & Injury Management
Maxxam Insurance

Email: pamelas@maxxaminsurance.com
Mobile: 778-679-2577



You're Invited!

to the NCDA Open House, September 6!

Date: Thursday, September 6, 2018
Time: 5:00PM - 7:00PM
Where: 380 - 8029 199th Street, Langley, BC

Appetizers and refreshments will be served.
Business Casual.

Please RSVP to Maria:
604.214.9964 EXT 221/
info@newcardealers.ca

Thanks to Our Official Suppliers
]‘m Mmichaelmason.ca CARH:

Thank you to the following Sponsors for making this Event possible:

*

PRESENTING SPONSOR LEVEL

Industry Partner - CADA 360 Developer Partner - Spire Construction Inc.

Q

NCDA Premier Partner (Gold Level) - Cox Automotive

SUPPORTING SPONSOR LEVEL

Legal Services Partner - SHK (Shapiro Hankinson & Knutson Law Corporation - Rod McCloy Law Corp)

Auto Show Partner - Heard Productions (HPI)

Government Relations Partner Public Relations Partner




New Car Dealers Foundation of BC Continues to

Support Vancouver Island University Students!

Since 2015, the New Car Dealers Foundation of BC has donated over
$41,000 to support Vancouver Island University (VIU) students. Since
inception of the awards, 21 students have been supported on their aca-
demic journeys. The New Car Dealers Foundation has established two
awards with VIU. One award is geared towards business students, and
the other is for those in automotive trades.

New Car Dealers of BC Foundation Award for Business Students
This award is available to continuing students in a Business program.
Preferred applicants will be those who have an interest in a technical,
accounting, management, sales or marketing career with the New Car
Dealers of BC (NCDA).

New Car Dealers of BC Foundation Award for Trades Students

This award is available to students in the Automotive Service Technician

program, with preferred applicants participating in an Apprenticeship,
and who have an interest in a career with BC's New Car Dealers.
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On July 11, 2018, the growing partnership between NCDA and VIU was
celebrated by awarding students a collective $10,000. John Wynia,
past Chairman of the New Car Dealers Foundation of BC, attended the
awards presentation. Congratulations to Business Award recipients
Alexis Bouma and Nicole Poulsen, and Trades Award recipients Kam-
eron O'Keefe, Dylan Peach-Brown, and Ethan Aspin.

A special thank you to Janice Krall and Susie Cowell from VIU for ar-
ranging the event.

For more details on these awards, and other awards available through the
New Car Dealers Foundation of BC, visit www.newcardealersfoundation.ca.

NEW CAR DEALERS

FOUNDATION

of BC



Western Canadian
Dealer Summit

LAS VEGAS NOVEMBER 1-3

Registration Open - Book Now! WAL
The New Car Dealers Association of BC (NCDA), the Motor Dealers’
Association of Alberta (MDA) and the Saskatchewan Auto Dealers’
Association (SADA) are joining forces to host the 2018 Western Canadian
Dealer Summit.

lan Beavis

We are excited about the 2018 Convention which will include energizing Chief Strategy Officer
speakers, including Dave Kindig - owner and chief designer of Kindig-It AMCI Global

Design, along with a series of challenging workshops and presentations on
topical issues facing the industry, such as: the future and your own digital
destiny, and; Technology, cars & insurance: a look inside the future.

To view our full schedule of events and register, please visit:
www.westerndealersummit.com

WHERE: Wynn Encore in Las Vegas Larry Edwards CMC, CSP

WHEN: November 1-3 Founder & President
Edwards & Associates Consulting

The 2018 Western Canadian Dealer Summit is a perfect opportunity for all

who contribute to our industry, including: Dealer principals/owners, general

managers, senior dealership managers and directors, sales leadership, Internet

sales managers, business development managers, F&I directors, fixed-op

directors, key dealership leaders, advertising and marketing consultants,

controllers and other key decision makers.

Sherif Gemayel
Founder & President
Sharp Group of Companies

We look forward to seeing you in Vegas!

Shaun Raines
Founder
Dealer Superhero

NEW CAR DEALERS ASSOCIATION OF BC

Platinum Sponsors

Jane Webb
Director of Marketing
DealerMine CRM



The IMPACT of Education
in the fight against Auto C_ri_mle

IMPACT, British Columbia’s Auto Crime Police, is the agency respon-

sible for coordinating the battle against car thieves across the Province.

The team is made up of police officers from the RCMP, Delta, Metro
Vancouver Transit, New Westminster, and Vancouver Police Depart-
ments.

IMPACT relies on strategic assets to make car thieves lives harder,
including: Police Dog Units, uniform patrol, and our eye in the sky, Air
One. Our famous Bait Car program rounds out the arsenal. Bait Cars
are some of the most stolen vehicles, left in critical locations. When
suspects steal them, hidden cameras and GPS record their every move.
IMPACT can chase thieves round the clock.

According to Inspector Brian MacDonald, Officer in Charge of IMPACT,

the daily police enforcement work is doing great. Through the team's
investigations, five out of the ten most wanted car thieves are already
in custody, and several projects are being conducted in partnership
with RCMP Detachments and Police Departments to find and arrest
other prolific auto crime offenders.

IMPACT's efforts are only part of the puzzle. Despite all the arrests,

a significant portion of the auto crime cases are related to crimes of
opportunity. Believe it or not, we still see drivers leaving their vehicles
with the doors unlocked, windows rolled down and with valuable items
left on the passenger or back seats. In some cases, police officers have
found cars running while unattended, with doors opened, and some
with wallets and purses left inside.

Therefore, the Auto Crime Police decided to team up with ICBC, New
Car Dealers Association of B.C, and the local communities to increase
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awareness on auto crime prevention. During the 2018 Vancouver Inter-
national Auto Show, an educational campaign was launched through
the website and official social media pages, sharing tips and the best
practices on how drivers can change simple behaviors to avoid being a
victim of auto crime.

Another useful tool that IMPACT relies on are community policing
programs. These volunteers help us alert drivers by leaving auto crime
prevention notices and recovering stolen vehicles. Contact your local
police department if you would like to volunteer.

Remember, car thieves are inherently lazy, and they are always looking
for the easiest target.

Simple things can help IMPACT turn the game against auto crime. All
that you have to do is:

o Never leave valuables in your vehicle.

Lock the doors and close the windows.

o Treat your keys like cash.

o Keep your spare keys with you, not in your car.

e |nvest in a good anti-theft device.

o |f you see any suspicious person or activity near a vehicle, call 911.

Follow these steps and don't become a victim of auto crime.
Visit www.baitcar.com

Follow us:

f baitcar.com ,@ofﬁcialbaitcar impactbcautocrimepolice



AUTOMATIC Heated Wiper

Blades detect when the vehicle

is running in temperature below
5°C(45°F)

NO SWITCH required -
the blades quickly heat up to
B5°C(150°F)
HEATED BLADES prevent
snow & ice build up on blade
surface & windshield
HIGH QUALITY RUBBER
with graphite coating adds
extended life to blade
DESIGNED & MANUFACTURED
to OEM. standards
IP67 CERTIFIED water &
dust proof connectors
3M WIPER ARM
fastening system
ALL STANDARD SIZES
available from 16" to 28"

AUTOMATIC HEATED WIPER BLADE SYSTEM



Penticton Canada Day and Bathtub Days

in Nanaimo - CEVforBC™

British Columbia has one of the highest per capital adoption rates of electric vehicles in the country and given
the response to the CEVforBC™ program, it's clear why the program has been such a success.

Throughout the course of the summer, CEVforBC™ has been visiting communities across the province to give
British Columbians a up-close look at an EV and to answer any questions that people may have regarding charg-
ing infrastructure, incentive program details and driving experience.

On Canada Day, CEVforBC™ partnered with the Downtown Penticton Business Association to bring EVs closer
to Penticton and was met with an overwhelmingly positive response.

Over the course of the day, hundreds of people in Penticton stopped by to get behind the wheel of a Chevrolet
Bolt EV and many more stopped by to inquire about the incentive program offered in the province.

The demand for EVs and EV charging infrastructure is steadily growing in British Columbia, with many drivers
seeing the benefits of going electric.

More remarkable is the fact that during a two-day period in June of this year, more than 75 applications were
submitted and over 1,000 in the April-June Quarter - a number that is unprecedented in the history of the
Program.

On the July 20-21 weekend, CEVforBC™ was also onsite, joining the more than 40 year old Nanaimo Bathtub
festival. In partnership with the Loyal Nanaimo Bathtub Society, the Electric Avenue was the perfect opportunity
to learn more about the provincial CEVforBC™ incentive program, ask questions, and learn more about eligible
clean energy vehicles.

CEV for BC

Clean Energy Vehicles for British Columbia
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Special

Dlymg 44;5%9/

Join the #InclusionRevolution and enrich the lives of
individuals with intellectual disabilities through sport

B.C.'s New Car Dealers are among the longest-standing supporters of Special Olympics BC. In this issue of Signals we continue
the series demonstrating all that your support helps to bring to life through the world of Special Olympics - all the experiences
of joy, friendship, empowerment, and acceptance for more than 4,600 athletes with intellectual disabilities around the province.
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At Special Olympics BC, we're taking the next year to reach back into the archives and share the moments in
our history that helped shape our organization.

As part of the 50th anniversary of Special Olympics, our #50moments campaign will be part of a celebration
that helps reveal how we got here, explains who we are, and guides us on where we're going over the next 50
years. Through our social media channels and website, the goal is to share the incredible last half-century.

It all began in the 1960s when two pioneers had a vision for improving the lives of people with intellectual
disabilities.

In the U.S., Eunice Kennedy Shriver sought to correct how unjustly and unfairly people with intellectual dis-
abilities were treated.

In Canada, Dr. Frank Hayden was conducting his own groundbreaking research that proved given the oppor-
tunity, people with intellectual disabilities could acquire the skills needed to participate in sport and become
physically fit. In other words: Sport could have a transformative effect on the lives of people with intellectual
disabilities.

The two helped pave the way for the first Games in Chicago in July of 1968, and started Special Olympics on
a road that would change the lives of people with intellectual disabilities in Canada and around the world.

Dan Howe, President & CEO of Special Olympics BC, said the idea behind the #50moments campaign is not
only a way to showcase the history, but also serves as an opportunity to say thank you to those who helped
build the movement into what it is today.

"There are so many moments over the last 50 years that resonate with our athletes, coaches, volunteers, and
families,” Howe said. “Special Olympics stands as a beacon for inclusion and has been enriching the lives of
Canadians with intellectual disabilities through the transformative power of sport. This is an opportunity to
share the stories of the people and moments that led us down the road to where we are today.”

Like Shriver and Dr. Hayden, other leaders stepped up to leave their mark. Harry “Red” Foster, a broadcasting
legend in Canada, was a tireless advocate for Special Olympics. SOBC athletes like Julie Keldsen and Marc
Theriault exemplify the dedication, passion, and skill it takes to compete on the world stage. Keldsen was the
first SOBC athlete to compete at three different Special Olympics World Games in three different sports and
winning medals at all. Theriault was the first SOBC athlete to win gold medals in four different World Games
in three different sports.



The journey over the last 50 years has also been greatly influenced by
organizations like the New Car Dealers Association of BC.

The New Car Dealers Association of BC has generously supported
Special Olympics BC for the past 34 years. In that time they have raised
more than $4.9 million. The annual auction continues to grow in size
each year and 2018 was no different, raising $182,000. A big part of the
auction's success is thanks to the countless hours of time and energy put
in by the volunteer committee and New Car Dealers Association mem-
bers. The multi-day event includes hundreds of incredible items and bids
coming in from all over the province.

Howe said he's amazed at how many people and organizations like the
New Car Dealers Association have stepped up and helped shape the his-
tory of Special Olympics.

= "We are so grateful to the New Car Dealers Association of BC for their

= dedication to raising funds and awareness for Special Olympics,” Howe
said. “Their support has been instrumental in helping SOBC grow from

: two weekends of games with about 500 participants to involving more
= than 4,800 athletes in 55 communities around the province. It has

‘ helped change the lives of thousands of athletes and, in turn, the lives of
| everyone they touch.”

The 50th anniversary celebration campaign got off to a glowing start
when communities across the province proclaimed July 21 the Global
Day of Inclusion and communities around B.C. lit iconic landmarks red in
honour.

In Vancouver, BC Place, Rogers Arena, and Science World TELUS World
of Science were just some of the landmarks to join in. Elsewhere in B.C,,
the Parliament Buildings.in Victoria and the Victoria Street Bridge in Trail
also made the symbolic gesture to let the public know they stood with
Special Olympics and recognize the significant impact made over the
past 50 years.

The Global Day of Inclusion stands for much more than just a one-day
awareness campaign. For someone with an intellectual disability, the
opportunity to live to their full potential is one of the greatest benefits of
inclusion.

But while we're highlighting the past with #50moments, we're looking

to the future. Part of that is the #InclusionRevolution. The campaign
challenges people to open their hearts and minds and commit to working
toward a world where everyone is included. Special Olympics BC and its
athletes are challenging people across the globe in an all-out effort to
end discrimination against people with intellectual disabilities and deliver
a fully inclusive world.

Howe's hopeful the campaigns will lead more people to become involved
in Special Olympics. He said people can refer friends or family members
with intellectual disabilities to a Special Olympics program, help raise
awareness of the organization's mission, volunteer, or make a donation.

To follow the #50moments campaign, please visit us at www.specialo-
lympics.bc.ca and find us on Facebook and Instagram @specialolympic-
sbc and Twitter @sobcsociety.
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What Employers Should Know About

The Legalization Of Marijuana

The Cannabis Act

It is official: recreational marijuana use will soon become legal in Canada.
With the final version of Bill C-45 passing the Senate on June 19, 2018, and
receiving Royal Assent on June 21, 2018, the Cannabis Act (the “Act”) will
come into force on October 17, 2018. The Act will allow adults who are

18 or 19 years of age and older (depending on the province or territory) to
legally possess, grow and purchase limited amounts of cannabis, or mari-
juana, for personal use. The Act amends the Criminal Code, the Controlled
Drugs and Substance Act and several other statutes. With these amend-
ments, possessing small amounts of marijuana on your person will no
longer be a criminal offence.

During the transition period between now and the coming into force of the
Act, the government of Canada will work with provinces and territories,
local communities, the regulated marijuana industry and law enforcement
to prepare for implementation of the new legal framework for marijuana.
While the Act enables the federal government to regulate commercial
production, provinces and territories will have authority to regulate certain
aspects of the marijuana industry such as distribution and retail, as they
do for tobacco and liquor. For example, the province of B.C. will determine
how and where marijuana can be sold and where it may be consumed.
The province has determined that the Liquor Distribution Branch will be
the wholesale distributor of recreational marijuana, which will operate
marijuana retail stores provincially.

Current Legal Status of Marijuana in Canada

The Controlled Drugs and Substances Act currently prohibits the posses-
sion, production and trafficking of marijuana except where authorized by
an exemption or by regulations such as those that govern “medical mari-
juana.” This prohibition will be repealed upon the enforcement of the Act.

“Medical marijuana” is presently legal in Canada under the Medical
Marijuana Access Regulation, whereby a person may be authorized to use
marijuana products for medical purposes. As with other prescription drugs,
Canadians who require marijuana for health reasons may have access to it
if they are prescribed marijuana by a doctor. Generally speaking, prescrip-
tion marijuana use under the current laws for marijuana should be treated
like other prescription medication use.

Even when the Act comes into force, Canadians who have been authorized
by their health care practitioner to access marijuana for medical purposes
will continue to have the option of purchasing marijuana from one of

the producers licensed by Health Canada. Canadians will also be able to
produce a limited amount of marijuana for their own medical purposes, or
designate someone to produce it for them.

What are my Rights as an Employer?

Despite the legalization of recreational marijuana in October 2018, the use
of marijuana in the workplace should not change. Employers will continue
to have the right to require employees to report to work sober and without
any form of impairment. A zero-tolerance policy is enforceable.

Under B.C!'s statutes, employers maintain the right to safe and productive
employees who are not impaired by alcohol, drugs or other substances.
The Workers Compensation Act and the Occupational Health and Safety
Regulation stipulate certain rights that employers may rely on to regulate
the workplace:

Section 116 (2)(d) of the Workers Compensation Act:

A worker is required to “ensure that the worker's ability to work without
risk to his or her health or safety, or to the health or safety of any other
person, is not impaired by alcohol, drugs or other causes.”

By: Matthew Wansink, & Christopher Bakker,

Associate Associate

Section 4.20 of the Occupational Health and Safety Regulation:

(1) A person must not enter or remain at any workplace while the person's
ability to work is affected by alcohol, a drug or other substance so as to
endanger the person or anyone else.

(2) The employer must not knowingly permit a person to remain at any
workplace while the person's ability to work is affected by alcohol, a
drug or other substance so as to endanger the person or anyone else.

(3) A person must not remain at a workplace if the person’s behaviour
is affected by alcohol, a drug or other substance so as to create an
undue risk to workers, except where such a workplace has as one of its
purposes the treatment or confinement of such persons.

Employers are responsible for the safety of all of their employees and,
if an employee is impaired and poses a risk to the other employees, the
employer must regulate the workplace accordingly.

As background, marijuana contains over 113 different chemical compounds
known as cannabinoids. The two most well-known cannabinoids are THC
(tetrahydrocannabinol) and CBD (cannabidiol). THC is responsible for the
euphoric, mind-altering effects of marijuana use and leads to the “high”
individuals experience after its use. CBD does not have the same psycho-
active effect, rather it is thought to have other, potentially pain relieving,
effects.

Individuals experiencing a “high” from THC are, for the purposes of work-
place safety, impaired. Because the effects of recreational and “medical”
marijuana are uncertain, an employee may be impaired when using either
recreational or prescribed marijuana. For this reason, recreational mari-
juana use at work should be treated like any other controlled substance,
such as alcohol. As for an employee who uses marijuana for medical
purposes, an employer maintains the right to ensure that employees are
not impaired and the workplace is safe for all employees. Notwithstanding
the enforcement of the Act, an employer will remain entitled to insist that
an employee does not use or act under the influence of marijuana while the
employee is at work. If an employer reasonably believes that an employee
is impaired, an employer has the right under the Occupational Health

and Safety Regulation to bar the impaired employee from the workplace,
subject to the duty to accommodate, as discussed below.

Further, as with cigarette smoke, smoke-free laws will apply to marijuana
use so as to prohibit the smoking of marijuana in certain areas, including
near a workplace entrance.

What About an Employer's Duty to Accommodate?

Despite an employer's right to have an impairment free workplace, hu-
man rights laws create various exceptions. Marijuana use can trigger an
employer’s duty to accommodate. Specifically, employers are required to
accommodate employees with illnesses, injuries and/or mental/physi-
cal disabilities, up to the point of undue hardship. Marijuana for medical
purposes engages the same principles of accommodation as any other
prescribed drug, meaning that employers are obligated to accommodate
employees with illnesses, injuries and disabilities under both provincial and
federal human rights codes. That being said, a prescription for marijuana
does not automatically entitle an employee to smoke in the workplace,
to be impaired at work, or to compromise employee and client safety.



An employer has the ability to prohibit an
employee from the workplace, if the em-
ployer reasonably believes the employee is
impaired and may pose a risk to the safety
of other employees.

It is important to remember that this duty
to accommodate can also arise where an
individual suffers from an addiction or per-
ceived addiction to marijuana. Section 13(1)
of the Human Rights Code states:

A person must not

(a) refuse to employ or refuse to continue
to employ a person, or

(b) discriminate against a person regarding
employment or any term or
condition of employment

because of [...] physical or mental disability

[P

Nor may a person, without reasonable
justification, discriminate based on physical
or mental disability in respect of whether or
not to provide someone with an accom-
modation (section 8 of the Human Rights
Code). This is relevant to marijuana usage,
as drug dependency or addiction is consid-
ered a disability.

What Does Accommodation Look Like?

There are several British Columbia Human
Rights Tribunal decisions that have clarified
an employer’s obligations to accommodate
an employee using marijuana for medical
purposes. What we learn from these cases
is that employers are required to engage the
accommodation process, as would be done
with any other disability.

When an employer is aware, or reasonably ought to be aware, that there
may be a relationship between an employee’s disability and their per-
formance at work, the employer has a duty to inquire into that possible
relationship before making an adverse decision against the employee. If
the employer's inquiries disclose that there is a relationship between the
employee's disability and work performance, then the employer has a duty
to accommodate the employee. Specifically, accommodation is required up
to the point of undue hardship, where the cost of reasonable and practical
steps are too difficult or expensive for the employer. The bar for employ-
ers to prove that a form of accommodation is too difficult or expensive is
extremely high.

Generally speaking, the accommodation process will involve the em-
ployer requesting medical information from the employee. The employer
should look for evidence that confirms that the marijuana is necessary and
provides information in respect of the potential impairments that the em-
ployee may suffer while under the influence of marijuana. Once adequate
information is provided, the employer and employee should determine a
form of accommodation, as would be done with any other disability.

For medical marijuana usage, therefore, the challenge for an employer is
to determine whether allowable amounts of marijuana for medical use

will not lead to impairment. Other concerns include issues of potential de-
creased productivity, the impact of usage and/or accommodation on other
employees, and the overall costs of accommodation even if not up to point
of undue hardship. What employers and employees need is a workable
definition of impairment and a tool to assist in determining impairment,
such as a universally applicable checklist for non-medically trained super-

visors. As previously stated, however, accommodating marijuana use does
not give a worker the right to be impaired at work or to pose a health and
safety risk to themselves or others. Employers have the right to prohibit
impairment on the job, particularly in safety-sensitive work environments.
In fact, if an employee has safety-sensitive duties, such duties may be
removed from the employee's responsibilities pending the results of the
employer's accommodation assessment. The assessment must consider,
based on objective medical evidence, whether the employee’s use of mari-
juana affects his or her ability to perform the duties in a safe and effective
manner. Where the employee is not able to perform his or her role in a safe
and effective manner, the employer must then attempt to accommodate
the employee with other duties, up to the point of undue hardship.

The appropriate accommodation will depend on the individual circum-
stances of the employee and the essential duties of the position. In more
extreme cases, reasonable accommodation for marijuana use may allow
an employee to perform his or her job after ingesting or smoking mari-
juana for medical purposes, as long as the position is not safety-sensitive
and the essential duties of the role may still be adequately performed. Of
course, this does not apply to workplaces where the employee is operating
vehicles or machinery. Overall, if there is a concern that marijuana use may
impact an employee's job, employers have a right to request reasonable
medical information from their employees to better understand the impact
that usage will have on the workplace.

Key Takeaways

Employers must revisit their drug and alcohol workplace policies to ensure
that the use of recreational and prescription marijuana is incorporated
and openly addressed. By creating guidelines that speak to marijuana use,
employers can establish clear policies and expectations for employees
that specify what is acceptable, the consequences of non-compliance, and
grounds for termination in cases where employees possess or consume
marijuana at work and thereby create unsafe work conditions. Employers
have the right to enforce a zero-tolerance policy. For instance, a work-
place policy may ban the use of recreational marijuana in the workplace
and stipulate penalties for non-compliance. Although, such a policy may
include an exception for use of marijuana for medical purposes, depend-
ing on the type of work performed. Drug and alcohol policies should
distinguish between recreational marijuana use and medically prescribed
marijuana use.

Employers should create or update existing accommodation procedures so
as to address marijuana use by disabled employees. Such procedures may
include the requirement that the employee provide the employer:

(1) with a written accommodation request;
(2) a copy of the employee’s authorization to use marijuana; and

(3) information from the authorizing physician relating to how the em-
ployee's use of marijuana may affect safety and effectiveness in the
workplace.

Employers should adopt a confidential process for allowing employees to
disclose the existence of an illness, disability or drug dependency, without
fear of penalty. Policies should treat prescription marijuana in the same
fashion as other medical prescriptions, subject to workplace rules prohibit-
ing smoking generally. Recreational marijuana use may be addressed in
the same manner as workplace policies on alcohol and drug use.

Ultimately, employers should openly communication with employees
about alcohol and drug policies. For more information on how best to
proceed when revising workplace policies and accommodating employees,
contact one of our lawyers to arrange for a review of your matter.
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CADA Launches Career and Job Portal - Exciting Opportunity for All Dealerships!

Please share this information with your HR Team, or staff responsible for posting job

opportunities.

On June 1, 2018 the Canadian Automobile Dealers Association
(CADA) launched Auto Career Start, an exciting initiative that aims to
attract job seekers to work in new car and truck dealerships.

Many of you have already logged into the Cars and Jobs platform,
which is part of Auto Career Start, to post your open positions.

For easy reference, you can go directly to www.carsandjobs.com and
log in to post jobs.

If you need a refresher on how to log in, reset your password, buy cred-
its, or post a job, CADA has created a series of short videos for you.
The videos are posted in the FAQ section of www.carsandjobs.com and
also linked below:

How do I log on?
https://www.youtube.com/embed/0566UH8PiOk>

How do | reset my password?
https://www.youtube.com/embed/rEaNgpas5mE>

How-to videos
How do | purchase more job credits?
https://www.youtube.com/embed/mpWp6qHekVY

———

auto

How do | post a job?
https://www.youtube.com/
embed/NWDlei5f2nE

Boosting job postings to
Indeed

When you create a new job

posting on the carsandjobs.

com platform, you'll have the

opportunity to boost the posting to Indeed. No need to make a second
post! The video on posting a job covers how to use this feature.

\ START

Free job posting credits

As part of the Auto Career Start launch, each individual dealership/
rooftop will receive 5 free job posting credits the first time you log on
to www.carsandjobs.com.

This exclusive offer ends on December 31, 2018. After December 31,
each job posting credit will cost $25.00 + tax.

This October, CARPROOF will
drive forward as CARFAX Canada

Yes, we'll have a new name, but it'll still be the same products, services, and people
behind the wheel. We'll continue to proudly serve the Canadian market, and provide
our customers with the comprehensive vehicle history, appraisal and valuation

information they've come to expect from us.

CAR PROOF c
\J

AR[FIANY

CANADA

Visit go.carproof.com/rebrand for all the info you need.
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Blockchain will impact your business

When the internet was introduced to the public 25 years ago, it was
hailed as an information highway that could impact virtually every
aspect of society. It did and does. Now, the second era of the internet
is beckoning. This era, powered by blockchain technology, will bring us
from an internet of information to an internet of value.

Blockchain technology can be thought of as a distributed ledger - a
massive global spreadsheet that runs on millions of computers simul-
taneously. Blockchain can record transactions between two parties in
near real time and in a verifiable way that doesn't require traditional
intermediaries to authenticate or settle transactions. Additionally,

it provides a platform for transparency and trust between strangers
because of its immutable transaction record.

Many know of blockchain technology because it is at the heart of
bitcoin and other cryptocurrencies, which have received accelerating
media coverage over the past year. However, it is blockchain's broader
implications for business that are truly staggering. Pick any industry,
including the automotive industry, and blockchain has the potential to
disrupt it.

Complete Transparency

Industries ranging from artistic content to biotechnology are exploring
blockchain's ability to store unregistered material in the time-stamped
and secured ledger for later formal registration and protection. Be-
cause a blockchain transaction is undisputable, once a business has
added something potentially proprietary to a public blockchain, that
information can never be lost or changed. Thus, the blockchain could
provide evidence of original ownership, a feature which may be of
specific interest in the automotive industry.

A blockchain-powered supply chain has the potential to introduce
complete transparency and inform better business and customer deci-
sions. This is because blockchain captures certain information about a
product and from different perspectives. For example, in manufactur-
ing industries, blockchain data could provide attestable tracking of
information and origins for all materials and inputs.

Impact on the Automotive Industry

The automotive industry stands to be significantly impacted by block-
chain technology. Areas showing biggest potential for transformation
include manufacturer finance, retail finance, parts sales, warranty
service records, sales history, accident history and maintenance of
detailed vehicle histories, including ownership records. However, per-
haps the biggest area of potential change revolves around the smart
contract.

Smart contracts are one of the most transformative, early applica-
tions of blockchain technology. Simply defined, smart contracts house

jon Superhighway

code within a blockchain to automatically facilitate, execute, enforce
and transact payments for a contractual arrangement between par-
ties once the terms of their agreement have been met. For example,
a smart contract can automate payment when a vehicle is delivered,
when specific warranty services are performed, or can even be used
to simplify and automate the leasing process, in conjunction with a
secure payment process.

Smart Contracts and Consumer Trends

Consider a scenario whereby the customer is able to choose their
lease options, complete all necessary pre-approvals and register the
lease to the blockchain, all from the comfort of the driver seat. These
features can even be extended to other areas along the life of the
vehicle, including choosing insurance coverages, tracking of activities,
including distance travelled.

Perhaps most fascinating is the addition of representations of busi-
ness processes into smart contracts could provide the opportunity to
have not just attestable data shared between multiple parties, but also
attestable processes. Nothing's out of reach.

Even the massive business phenomenon of the car sharing economy
could be impacted by blockchain. Blockchain could be used to connect
people wanting to rent a vehicle with people or companies who have

a vehicle that is available for renting. Both parties can transact based
on verifiable, transparent and trustworthy information in a direct peer-
to-peer manner. If this happens, car sharing companies’ disruptive
business model could also be disrupted.

Executives would be wise to start reviewing the potential impact of
blockchain on their business. It starts with educating business and
technology leaders on the opportunities and challenges presented
by blockchain and distributed ledger technology and incorporating
this into strategic plans. It's important to ensure appropriate policies,
governance models and guidelines are put in place to respond to and
embrace this rapidly developing technology.

Chris Schaufele, CPA, CA is a Partner in
Automotive Services, at MNP, a national
accounting, tax and consulting firm. He can
be reached at 604-536-7614 or
chris.schaufele@mnp.ca
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Who's Who at the NCDA

OUR VISION:

For member dealers and the dealer franchise system to be seen by the
public as the best choice to fulfill all their automotive needs.

We are a small, but dedicated and hardworking team of seven individuals
working to serve all Members of the New Car Dealers Association of BC.
Should any questions, concerns, issues or ideas arise, the Association staff

will be available to listen and help.

Get in touch via phone, email, fax or in person at our new Langley office!**

** New NCDA office location. Please note that we've re-located to

Langley and our new address is 380 - 8029 199th St., Langley, BC**

Blair Qualey

President & CEO
bqualey@newcardealers.ca
Direct: 604-330-4299
Mobile: 604-897-0852

Joshua Peters

Member Relations Manager
jpeters@newcardealers.ca
Direct: 604-330-4290

NEW CAR DEALERS ASSOCIATION OF BC

Vancouver International Auto Show

Jason Heard
Executive Director,

¥ jheard@vanautoshow.ca
L\ Mobile: 604-220-2725

FOLLOW US ON SOCIAL MEDIA:

@ncda_bc
@vanautoshow
@cevforbc

Shakira Magbool
_, Senior Accountant &
Office Manager
. smagbool@newcardealers.ca
Direct: 604-214-9965

Maria Robinson
Administrative Assistant
M info@newcardealers.ca
@ Direct: 604-214-9964

Beatrice Fancu

Accounting Assistant
accounting@newcardealers.ca
Direct: 604-330-4295

Contract Support

New Car Dealers Foundation of BC

Christie Morning-Smith
Community Relations
foundation@newcardealers.ca

@ncda_bc
@vanautoshow
@cevforbc

NCDA: facebook.com/newcardealersassoc

VIAS: facebook.com/vias

CEVforBC: facebook.com/CEVforBC

380 - 8029 199th Street, Langley, BC. V2Y OE2
Phone: 604-214-9964 | Fax: 604-214-9965 | www.newcardealers.ca
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CORPORATE
PARTNERS

CADA'360

The NCDA is a proud member of the Canadian
Automobile Dealers Association (CADA). CADA
is the national association for franchised automo-
bile and truck dealerships that sell new cars and
trucks. www.cada.ca

VANCOUVER

wemememe—" INTERNATIONAL
@ Il” /] vun” W

The Vancouver International Auto Show (VIAS)
is Western North America's best attended con-
sumer show, and one of its premier automotive
exhibition events.

VIAS is owned and operated by the New Car
Dealers Association of BC and set a new atten-
dance record for 2018, at more than 120,000 at-
tendees. The 2019 VIAS returns March 19-24 at
the Vancouver Convention Centre. Learn more:
www.Vancouverinternational AutoShow.com

CEV for BC

Clean Energy Vehicles for British Columbia

The Clean Energy Vehicle for BC (CEVforBC™)
Point of Sale Incentive Program is administered
on behalf of the Province of BC by the New Car
Dealers Association of BC. CEVforBC™ provides
purchase incentives for plug-in hybrid and elec-
tric vehicles to BC residents.

www.cevforbc.ca

BC Scrap-lt is a voluntary early retirement vehicle
program that provides incentives to help British
Columbians replace higher polluting vehicles with
cleaner forms of transportation.

www.scrapit.ca
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OFFICIAL SUPPLIERS

The New Car Dealers Association of B.C. would like
to acknowledge these fine companies for their support
of your association's activities:

First Canadian
Insurance Corporation

First Canadian Insurance Corporation is a national, privately
chartered Life Insurance Company that has been offering
Life and Disability insurance coverage on consumer loans
through automotive dealership financial service offices
since September of 1988.

Since that time, the First Canadian Group of Companies
has been marketing its Insurance, Mechanical Breakdown
Protection, and Protection Product programs through
automotive, RV, and marine dealers across Canada with
tremendous success. www.firstcanadian.ca

CARGEU[E

Including CARPROOF reports with your used vehicle
inventory could be that edge over the competition that
you've been looking for.

Let CARPROOF show you the difference, and help you sell
more cars and make more money!
www.carproof.com

\
—; | michaelmason.ca

Michael Mason & Co. Ltd. has been manufacturing and
supplying the Automotive Industry since 1967. They have
products for every department within your dealership.

Michael Mason & Co. fabricate products at their
factories in British Columbia, Canada.
www.michaelmason.ca

PREMIER PARTNERS

Gold Level

Cox Automotive is transforming the way the world buys, sells
and owns cars with industry-leading digital marketing, soft-
ware, financial, wholesale and e-commerce solutions for con-
sumers, dealers, manufacturers and the overall automotive
ecosystem worldwide. The global company has 34,000 team
members in more than 220 locations and is a partner to more
than 50,000 auto dealers, as well as most major automobile
manufacturers. For more information about Cox Automotive
Canada, visit

coxautoinc.ca.

TradeRev is a revolutionary vehicle appraisal and auctioning
system designed to be as mobile as business's need. It gives
Sellers the power to launch live, one-hour, real-time auctions
from the palm of their hands. Buyers can also enjoy full end-to-
end service fromanywhere. With Mobile Checkout, instant bids
and more, TradeRev helps dealerships sell more new cars by
getting your customer the trade value they want. Learn more at:
www.traderev.com/en-ca

Bronze Level

SiriusXM Canada is the country’s leading entertainment
company. SiriusXM creates and offers commercial-free mu-
sic; premier sports talk and live events; comedy; news; and
exclusive talk and entertainment. SiriusXM is available in
vehicles from every major car company and on smartphones
and other connected devices as well as online at siriusxm.ca.
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After 19 years, it is with great excitement that we announce our official
move to a new and more centrally located office in Langley. This loca-
tion will be more accessible and convenient for our members, especially
given the fact we are now located in the same office building as the Motor
Vehicle Sales Authority (MVSA).

Our phones and fax numbers will all remain the same, but our new

address is now: Unit 380 - 8029 199th Street, Langley, BC, V2Y OE2.

The NCDA witnessed many changes in the auto industry over the past
two decades, while at our former Richmond location.

We saw our sector face and overcome many challenges - from disruptive
technologies andnew vehicle sale models, to changing governments and
policies and the Great Recession.

We're excited and committed to tackling whatever challenges the future
may hold for our industry and to continue serving all our Dealer and
Associate Members of the New Car Dealers Association of BC at our

WE'VE MOVED!

On September 6th, we welcome our members and other special guests
our new address: to join us for an Open House celebration and ribbon cutting. We'll share

: photos from the event in the next issue of SIGNALS.
380 - 8029 199" Street, Langley, BC, V2Y OE2

Should you have any questions, concerns, issues or ideas for us, please
get in touch with us via phone or stop by and visit us in Langley, just off of
Highway 1and 200th Street. We're closer than you think!
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Company Contact Name Email Phone Website

e-Dealer Nicole Sergio nicole sergio@edealerca (416) 853-5626 http://www.edealerca
911 Autoworks (1076973 BC Ltd) Derek Gagne dmgagne@gmail.com (604 802-8384 http://www9Tlautoworks.com
Accu-Trade - Innovative Dealer Tools Lorgan Keirstead logan@accu-trade.com (888) 875-9910 http://www.accu-trade.com
{=Ys] ADESA Auctions Canada Corp John Macdonald john.macdonald@adesa.com (604) 232-4403 http://www.adesa.com
. E Alloygator Canada Scott Ashton sashton@alloygatorna.com (604) 880-4871 http://www.alloygatorca
“J; AllWest Insurance Services Ltd. Renee Nielly rnielly@allwestins.com (604) 7337383 http://www.allwestins.com
o — AMC Insurance John Gough jgough@amcinsurance.ca (604) 5470179 http:/www.amcinsurance.ca
:I Audatex Canada Darcy Gorchynski darcy.gorchynski@audatex.com (416) 498-3777 http://www.audatex.ca/autopoint
@ Automotivaters Warren Cederberg warren@automotivaters.com (250) 920-7775 http://www.automotivaters.com
0 BCIT - School of Transportation Mubasher Faruki mubasher_faruki@bcit.ca (604) 432-8759 http://www.bcit.ca/transportation
E BMO - Bank of Montreal Bradley Warren bradleywarren@bmo.com (604) 6657064 http://www.bmo.com
(D) Calla Financial Services Ltd. Nick Calla nick@callafinancial.ca (604) 921-4048 http://www.callafinancial.ca
Z Canadian Black Book Richard Phillips rphillips@canadianblackbook.com (905) 477-0343 http://www.canadianblackbook. com
@ CarGurus Lexi Lipton alipton@cargurus.com (617) 3151137 https://ca.cargurus.com/
) CarProof Brent Brooks bbrooks@carproof.com (519) 488-6314 http://www.carproofcom
. ('_U CDK Global Greg Wallin gregwallin@cdk.com (778) 838-0639 http://www.cdkglobal.com
(4 CIBC Commercial Banking Phil Lehn philip.lehn@cibc.com (604) 665-1318 http://www.cibc.com
8 Commander Warehouse Brad Daws brad@commander.ca (604) 574-5797 http://www.commanderca
(%] Consolidated Dealers Co-Op Inc. Pamela Phillip pphillip@consolidateddealers.com (250) 3515697 http://www.consolidateddealers.com
< Consultant Auto 360 Kim Normandin knormandin@consultantauto.com (604) 360-8114 https://www.solutionsmedias360.com
Cowan Insurance Group Ltd Mani Sharma mani.sharma@cowangroup.ca (778) 835-2566 http://www.cowangroup.ca
Cox Automotive Canada Sarah Mlller sarah.miller2@coxautoinc.com (905) 290-6414 https://www.coxautoinc.com/
Crystal Clear Blades Inc. Cindy Wilson cwilson@crystalclearblades.com (905) 7617957 http://www.crystalclearblades.com
DealerMine CRM Jane Webb jane@dealerminecrm.com (800) 304-3341 http://www.dealerminecrm.com
DealerSocket Jonathan Ord info@dealersocket.com (206) 730-2055 http://www.dealersocket.com
Dealer Solutions North America Rick Kingdon rick@dealersolutionsna.com (778) 2451041 http://www.dealersoloutionsna.com
Dealertrack Technologies Jack Sulymka jack.sulymka@coxautoinc.com (905) 875-3522 http://www.dealertrack ca
DiliTrust Exec (Leading Boards Inc.) Chelsea Campbell chelsea.campbell@dilitrust.com (416) 949-2900 https://www.dilitrust.com/
DMI Disability Management Institute Inc Matt Hendrick mhendrick@disabilityinstitute.com (866) 963-9995 http://www.disabilityinstitute.com
Drive Marketing Group Inc Josh Chow info@drivemarketinggroup.ca (604) 837-3536 http://www.drivemarketinggroup.ca
First Canadian Insurance Corporation John Romfo jromfo@firstcanadian.ca (250) 308-1112 http://www/irstcanadian.ca
First West Leasing Jay Brar jbrar@firstwestcu.ca (604) 5397041 http://firstwestleasing.ca
FLO Services Inc. Simon Toung stoung@flo.ca (888) 943-8356 http://wwwilo.ca
Foreseeson Technology Mike Ferguson mferguson@foreseeson.com (778) 3831797 http://www.plugev.com
General Bank of Canada Marley Begg mbegg@generalbank.ca (780) 974-2829 https://www.generalbank.ca/
Georgian College (Automotive Business School of Canada) Joe Lauzon joseph.lauzon@georgiancollege.ca (705) 7281968 ext 1234 http://www.georgiancollege.ca/
GoLED Lighting Inc. Mike Alesu mike@goled lighting (888) 465-3312 http:/goled lighting
Hi-Cube Storage Products Ltd Jo-Ann Horsting jhorsting@hicube.com (604) 835-5077 http://www.hicube.com/industry/automotive.asp
Hireology Mike Crothers mcrothers@hireology.com (312) 253-7808 http://www.hireology.com/
HUB International Insurance Brokers Wayne LeGear wayne legear@hubinternational.com (604) 2691944 http://www.hubinternational.com
iA Auto Finance Denise Buott denise.buott@ia.ca (604) 290-4903 https://iaca/
Industrial Alliance Insurance and Financial Services Inc. John Eadle john.eadle@ia.ca (604) 882-8220 http://www.salgroup.com
Insurance Insight Inc. Neal O'Donoghue neal.odonoghue@insuranceinsight.ca (416) 603-8555 http://insuranceinsight.ca/
Kimoby Alex Wojcik alexw@kimoby.com (877) 248- 0204 http://wwwkimoby.com
Locator Technologies, LLC Ronald Giblin rgiblin@rogers.com (310) 396-4628 https;//www.locatortechnologies.com
Manheim Auto Auction Company (Cox Automotive Canada) Jack Sulymka jack.sulymka@coxautoinc.com (905) 875-3522 https;//www.manheim.com/
Maxxam Insurance Pam Shaen pamelas@maxxaminsurance.com (250) 391-8809 http://www.maxxaminsurance.com
Michael Mason & Co. Ltd. Steve Batchelor office@michaelmason.ca (250) 384-7304 http://www.michaelmason.ca
MNP LLP Accounting>Consulting>Tax Darrell Endresen darrell.endresen@mnp.ca (604) 949-2088 http:/www.mnp.ca
MyAutoNews.ca Morgan van Holst morgan@myautonews.ca (519) 932-1149 http://www.myautonews.ca
National Bank of Canada Catalina Baciu catalina.baciu@nbc.ca (604) 209-9055 http:/www.nbc.ca
NextGear Capital (Cox Automotive Canada) Jack Sulymka jack.sulymka@coxautoinc.com (888) 969-3721 https://www.nextgearcapital.com
Novex Delivery Systems John Coupar info@novex.ca (604) 278-1935 https://www.novex.ca/
One Michael Miller michael miller@onepersuades.com (778) 6283949 http://onepersuades.com
Optiom Inc. Michelle Wong mwong@optiom.com 1-800-613-3705 http://optiombc.com/
Pacific Newspaper Group, A division of Postmedia Network Inc. Tracey Copeman tcopeman@postmedia.com (604) 605-2546 http://www.sunprovince.com
PowerBand Solutions Peter Hucul info@powerbandsolutions.com (866) 768-7653 http://www.powerbandsolutions.com
Radius Security Mike Baxter mbaxter@radiussecurity.com (604) 232-2405 https://www.securitysystemsvancouver.com/
RBC Automotive Finance Group Erik Jensen erik jensen@rbc.com (604) 468-4590 http://www.rbc.com/canada.html
Roy Speed & Ross Ltd. (Operating as RSR Global) Karey Davidson kdavidson@rsr-global.com (905) 631-5865 http://www.royspeedross.com
SCI MarketView Ted Davis tdavis@scimarketview.com (905) 415-6258 http://www.scimarketview.com
Scotia Dealer Advantage John Hiscock John Hiscock@scotiadealeradvantage.com (778) 373-4174 http://www.scotiabank.com/scotiadealeradvantage
Scotiabank Western Dealer Finance Centre Warren Sandbeck warren.sandbeck@scotiabank.com (800) 268-0762 http://www.scotiabank.com
Serti Information Solutions Pascal Lafleche marketing@serti.com (800) 361-6615 http://www.serti.com/
Shapiro Hankinson & Knutson Law Corporation - Rod McCloy Law Corp. Roderick McCloy rhm@shk.ca (604) 684-0727 http:/www.shk ca
SiriusXM Canada Nina Rodrigues nina.rodrigues@siriusxm.ca (604) 220-6948 http://www.siriusxm.ca
Speed Shift Media - BC Media Works Steve Barker steve.barker@speedshiftmedia.com (604) 5209177 http://www.speedshiftmedia.com
Spire Development Corporation Lawrence Green lawrence@spiredevelopment.ca (604) 432-6650 http://www.spiredevelopment.ca
Strathcom Media Inc. Duncan Cochrane duncan@strathcom.com (780) 433-8844 http://www.strathcom.com
Sym-Tech Dealer Services Alanna Cawston alanna.cawston@sym-tech.ca (905) 889-5390 http://www.sym-tech.ca
TD Auto Finance Danny Long danny.long@td.com (403) 8191244 http://wwwIDFS.com
THG Global Enterprises, Inc. (Purifyd) Steve Dunn sdunn@getpurifyd.com (604) 230-5175 http://www.getpurifyd.com
Titan Certified Canada (TOA) Dale Finch dalefinch@titancertified.ca (604) 341-4933 http:/titancertified.ca/
Total Graphics Inc. Jeff Mesina jmesina@totalgraphics.com (604) 294-0223 http://www.totalgraphics.com
Trader Corporation Tyler Gibson tylergibson@traderca (604) 836-5240 http://www.autotrader.ca/
TradeRev Shannon Lyle shannon@traderev.com (888) 260-4604 https.//www.iraderev.com
TRG Group Benefits & Pensions Rob Taylor rtaylor@trggroup.com (604) 714-4400 http://www.trggroup.com/
Unisync Group Limited Barry Good bgood@unisyncgroup.com (800) 668-3243 http://www.unisyncgroup.com/
VAuto (Cox Automotive Canada) Jack Sulymka jack sulymka@coxautoinc.com (877) 828-8614 https://wwwyauto.com/
VinSolutions (Cox Automotive Canada) Jack Sulymka jack sulymka@coxautoinc.com (800) 980-7488 http:/Avinsolutions.com/
Western Dealers Co-Auto Mike Reid mreid@wdcoauto.com (780) 468-9552 http://wwwwdcoauto.com
Wolrige Mahon Chartered Professional Accountants Masato Oki moki@wm.ca (604) 684-6212 http:/wwwwm.ca
Xtime Inc. (Cox Automotive Canada) Jack Sulymka jack.sulymka@coxautoinc.com (888) 463-3888 http://xtime.ca/

ZLC Financial Fab Biagini fbiagini@zlc.net (604) 688-7208 http://www.zlc.net



Trade@

Even that off-lease, single owner, non-smoker, careful driver,
no dings, no dents, no scratches, no stains, no nothin’, no way
a kid ever drove this, metallic gold, gold standard, winter tires,
summer miles, deluxe package, all the options, lived in a garage,
meticulous owner, tan interior, power locks, power steering, rear
wipers, rear spoiler, ABS, AWD, OMG

Come see us at booth 16, Nov 1st

Join us for breakfast Saturday, Nov 3, 8AM




