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OF SHOPPERS WANT TO COMPLETE
AT LEAST PART OF THE CAR BUYING
PROCESS ONLINE®

Turn your dealership’s website
into your most powerful sales
and marketing tool.

Dealertrack’s Digital Retailing tools help
dealerships deliver the integrated, omni-channel
customer experience that today’s automotive
shoppers expect.

Shoppers can now apply for credit, value their
trade-in, add F&l products, accurately calculate
their payments to within a dime and more!

Dealertrack E&

TECHNOLOGY THAT DRIVES YOU.

FOR MORE INFORMATION: ¢ 1.866.360.3863 © dealertrack.ca @ Cox Automotive Canada
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Chief Car Washer's Message
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o
n a s What a year 2018 has been! A year of
. major changes, challenges and choices
I.'.I for our sector and our members.

Trade and Auto Tariffs

It came down to the wire, but a last gasp
agreement between Canada, the US and
Mexico was finally reached - a deal that
is very significant for the automotive
industry and the economies in all three
nations.

The United States-Mexico-Canada Agreement (USMCA) sets a
five-year transition period for the regional value content for autos

Jeff Hall Mark Edmonds Peter Heppner Blair Qualey (the percentage of the vehicle that must be manufactured in North
Chairman Vice-Chairman Treasurer President & CEO America) to increase to 75 per cent from the current 62.5 per cent,
Hallmark Ford Ferrari Maserati Preston GM NCDA

to qualify for the duty-free movement of vehicles and parts across
the three countries borders. This could well create more opportuni-
ties, especially for Canada's highly competitive vehicle parts manu-
facturers.

Surrey Vancouver Langley

Canadian-US automotive trade is worth close to $150 Billion a year.
In BC, the new car sector generated more than $16 Billion in re-
tail sales last year and its share of retail sales is now 19-per cent,
second only to food and beverage sales. BC's New Car Dealers are
also responsible for some 30,000 family-supporting jobs across
the province.

A tip of the hat to John White and his team at our national asso-

Jim Inkster James Carter Justin Gebara Erik Jensen L | ' ar
Past Chairman Carter GM Columbia Chrysler RBC Royal Bank ciation, Canadian Automobile Dealers Association (CADA), for a
(Ex Officio) North Vancouver Richmond Vancouver tremendous effort to communicate to the Federal Government the

importance of avoiding a trade war in automotive.

Vehicle Emission Standards

On another cross-border matter with great significance, CADA re-
cently prepared a report to advocate for a single, North American
set of vehicle emission standards.

Given the highly integrated nature of the industry across North

Ryan Jones Ben Lovie Anthony Lunelli America, regulations governing the way vehicles are manufactured
Marv Jones Honda Open Road Anthony's Subaru should also be equally integrated between our two countries.
Maple Ridge Volkswagen Burnaby Kelowna

A patchwork system makes no sense, for the simple reason that
it's very inefficient for manufacturers to produce vehicles that con-
form to a variety of separate and distinct regulations. Under this
scenario, the only tangible result would be compromised manufac-
turers and dealers and higher prices for consumers - which in effect
would lead to drivers to hold on to old vehicles for a longer period
of time, achieving the opposite environment effect of the proposed
regulations.

Joey Prevost Peter Sia . . . . .
MacCarthy GM (Terrace) ~ Northland Hyundai ~ Harbourview Volkswagen A harmonized approach is the .rlght thing tF) do for the environment
Skeena Prince George Nanaimo and the economy - and recognizes the reality of the integrated mar-
ket and automobile industry.
! 1
—_— We've Moved to Langley! .
77 Newaddress: 380~ 8029 195th Street, Clean Energy Vehicles for BC
Langley, BC V2Y OE2 The New Car Dealers Association of BC (NCDA) welcomed an in-
/'1 ”””” Tel: 604-214-9964 | Fax: 604-214-9965 fusion of $10 Million in bridge-funding from the BC government for
\AWCARDEALERSASSOCIATIONOFEC info@newcardealers.ca | newcardealers.ca the CEVforBC™ to carry the Program through 2018.
The contents of Signals, such as text, articles, opinions, views, graphics, images, and the selection and arrangement of information (the The NCDA is privileged to administer the Progl’am on behalf Of BC
“Content"), are protected by copyright and other intellectual property laws under both Canadian and foreign laws. Unauthorized use of the .
Content may violate copyright, trademark, patent and other laws. You must retain all copyright and other proprietary notices contained in Government, through WhICh more than 8,400 EV Sales haVe been
the original Content on any copy you make of it. Disclaimer: Information contained within Signals is for general information purposes only .
and may not be entirely complete or accurate. Use of Signals' content is done so at your own risk. processed n the paSt three and a half years (tO September, 2018)

In fact, during the first six months of this year, more than 1,400
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BC leads the country in per capita EV adoption, at 3.7 percent through
education and incentives and we are doing so without the prospect of
damaging supply mandates that would be counter-productive. Under
such a policy shift, the only way to meet regulated quotas would be
to restrict the sale of new non-EVs in order to avoid penalties. As a
result, many British Columbians would be prevented from buying a ve-
hicle that meets their family’s needs or that of their business. It would
also mean additional costs to auto manufacturers who would have no
choice but to add these costs to all their new vehicle lineups.

We remain hopeful that the BC Government and their Green Party col-
leagues will continue to be leaders and continue this partnership, rather
than adopt arbitrary vehicle sales mandates. Carrots not sticks have BC
on track to meet the BC Government's target of five percent of clean
energy vehicles sold by 2020.

Cannabis Legalization

Another significant milestone in 2018 was the Cannabis Act officially
becoming law in October, legalizing the recreational use of cannabis in
Canada.

The NCDA worked with SHK Law on a comprehensive briefing for our
members on how they can adjust their HR policies around “Cannabis
at Work" which we shared with our members during our Chairman'’s
Tour around the province. The presentation was well received, and we
encourage dealers who have not seen the presentation to reach out to
us to receive the materials.

The NCDA also issued a News Release and a column on driving and
Cannabis, stressing that this landmark decision in no way relaxes the
laws that make getting behind the wheel of a vehicle while impaired
an offence. Our message to all teenagers, young adults, parents and
grandparents - let's please work together to keep BC's roads and work-
places safe.

Changing of the Guard at CADA

At its October Board Meeting in Newfoundland, CADA thanked south-
ern BC Dealer Neil Kalawsky for his service once again on the Execu-
tive Committee, filling in mid-term for BC Dealer and CADA Executive
Harry Mertin, who has retired from the business. Neil served as the
CADA Chairman previously at a very critical time in 2009 during the
economic downturn.

The BC seat on the CADA Executive will now be filled for six-years by
Langley Dealer, Peter Heppner, from Preston GM. Mr. Heppner also
serves on the Board of the NCDA as Secretary Treasurer. In addition,
the two other CADA Director seats for BC will now be filled by NCDA
Chairman, Jeff Hall (Hallmark Ford in Surrey) and Peter Sia (North-
land Nissan in Prince George) replacing outgoing Directors Ryan Jones
(Marv Jones Honda in Maple Ridge) and John Wynia Harbourview
(VW in Nanaimo). Our sincere thanks to all of these gentlemen for
their willingness to volunteer their time to serve Canada'’s dealers.

2019 Vancouver International Auto Show - Member Benefit

We're excited to be involved in the planning for the 99th Annual Van-
couver International Auto Show - and look forward to welcoming you
to the Show, March 19-24, at the Vancouver Convention Centre. As-
sociation Members have opportunities to participate and get involved
through exhibit space, contesting, rolling billboards and more. Contact
us to get involved (Jason Heard, Executive Director: jheard@vanauto-
show.ca or 604.220.2725). Check out the new website for show up-
dates, activations and ticket purchases: www.Vancouverinternational-
AutoShow.com

\

Municipal Elections

On October 20, municipal elections were held around our Province. On
behalf of BCs New Car Dealers who do business in 55 communities
around the province, congratulations to those who were elected or re-
elected. To those who retired or not re-elected, thank you for your ser-
vice to your local communities and mostly importantly, to all candidates
who put their names forward, thank you for stepping up and contributing
to the democratic process.

Member Benefits

At our AGM in May, we welcomed a new Board with fresh ideas and di-
rection, with Board members excited about the future of the Association.
Thanks to the good financial position of the Association, we are looking
at ways to add further value to member dealers. As a result, the Board is
pleased to announce:

« For 2019, a Special Issues Fund (SIF) levy will not be charged to mem-
ber dealerships

« Other member benefits: Wage and Salary Survey and OH&S Manuals
will be listed as value added services for 2019 and included for mem-
ber dealers at no charge.

Look out for 2019 NCDA membership renewal packages to arrive shortly.

Year End Greetings and Appreciation

As we look to the end of 2018 and prepare for the opportunities of 2019,
| would like to wish our members and all the friends of our industry warm
wishes for the holiday season. | would also like to extend a sincere thank
you to our Board of Directors for their time and wisdom as they govern
the efforts of NCDA and to our small and capable staff team for their
dedication to BC's New Car Dealers.

Blair Qualey - President & CEO
New Car Dealers Association of BC (NCDA)
Member, Canadian Automobile Dealers Association (CADA)

L@ . 9 %Y ,00___
o =96 ST

from the
New Car Dealers Association of BC.

In lieu of holiday cards, a donation has been
made to the Salvation Army.
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ALMOST 30.000

FAMILY SUPPORTING JOBS IN THE PROVINCE
00 00000000000 OCOCGCOGNOGIOSNOSNOSNOOS Upzzg{}S!NCEZO?O

Associate Members of the New Car
Dealers Association of BC provide
vital products and services to Dealer 5
Members, allowing them to do busi- - .:%:
ness with greater cost effectiveness,

environmental responsibility, and BC NEW.CAR DEALER GPERATIONS GENERATED

. S 2 9 BILLION
A RON MOUNTAIN' OF GDP IMPACT
UP 61% SINCE 2070

ECONOMIES

TO OUR NEW ASSOCIATE
MEMBER

Iron Mountain (NYSE:IRM), founded in
1951, is the global leader for storage and
information management services. Trusted
by more than 225,000 organizations
around the world and with a network of
facilities throughout Canada (over 1,400
worldwide), Iron Mountain stores and
protects billions of valued assets, includ-
ing critical business information, highly
sensitive data, and cultural and historical

artifacts. OFFICIAL
. . SUPPLIER
Record Storage and Secure Shredding ser- ]‘Flr‘c’t Canadian

. . . Group of Companies
vices from Iron Mountain provide a local
and convenient solution to store, manage,

retrieve, protect, and destroy your vital
business records and documents. Secure Tnnl“l“ﬁ & nE“ElnPME“T
storage and shredding can help you to free

up office space, reduce current storage and Offering the most current and comprehensive program to support your F&l goals
administrative costs, ensure regulatory -

compliance, and protect your confidential
customer and business information. Addi-
tional services such as Secure E-Waste and
IT Asset Disposition (SITAD) and Docu-
ment Scanning can help further protect
your sensitive information through secure
destruction of IT equipment and enable an
overall more digital way of working.

@ mvosoumica ([T swman W enoos e [ esswoaniLmeRe

W AT EEALTRY ATROCLATION O G

Contact Us:

John Bagli, Channel Sales Manager
E-Mail: John.Bagli@ironmountain.com |
Phone: (201) 466-7626
www.ironmountain.ca/en/

John Romfo - National Sales Manager » 1.250.308.1112
g
Darren JOhNSON « regional Manager » 1.250.217.5955

Get your Finance Department firing on all cylinders. Call us today!
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Dealer Wholesale Licensing to Be Phased In

Documentation of Wholesale Transactions Needed Now

Licensing

The Motor Dealer Amendment Act requires dealers who sell to a wholesaler or to another dealer to
get a Wholesaler Licence from the VSA. There is no additional cost for a wholesaler licence when
it is obtained in conjunction with an active dealer licence. And, to make the process even easier,
dealers will be asked about their wholesale activities with their next dealer licence renewal. No
action regarding a wholesale licence is needed until renewal time.

Documentation of sales required now

Wholesale transactions must be documented using a wholesale agreement that includes required
information about the seller, the buyer and the vehicle*. A wholesale seller must now make the
standard declarations required in Section 23 of the MDA Regulation. These are the well-known
declarations regarding prior damage and use, out of province registration and more.

If the vehicle is not intended for transportation, the documents must include a statement that the
vehicle is not suitable for transportation. If the vehicle or vehicles are intended for repair by the
purchaser, a statement such as the following is recommended:

This vehicle or these vehicles have not been inspected. They are sold as not suitable for transportation.
The vehicles are to be towed or hauled away.

A copy of the sales agreement, including the declarations, must be given to the vehicle buyer.

*A wholesale agreement that has been reviewed by the Registrar is available from Michael Mason,
but a wholesale seller may design and use their own agreement to meet the requirements of the Act.

Wholesaler Representatives

At renewal, dealers will be asked to identify the employees who handle their wholesale transactions.
These Wholesaler Representatives must be vetted, but there is no licence required.

If a Wholesaler Representative is already a licensed salesperson, they will need training on the recent
wholesaler legislation. The $85 online continuing education fee will be waived for all Wholesaler
Representatives identified by an active dealer at renewal.

If a Wholesaler Representative is not a licensed salesperson, they must complete the limited whole-
saler training course or the salesperson certification course and be vetted. The wholesale course is a
two-session webinar with online assignments. The course fee is $250. Criminal record check fees will
also apply.

More information on the Motor Dealer Amendment Act can be found in a number of VSA Industry
Bulletins that can be found on the VSA website.

Venhicle Sales Authority
of British Columbia

doug@mvsabc.com Doug Longhurst
Tel: 604.575.6171 Director of Learning and Communications
www.vehiclesalesauthority.com Vehicle Sales Authority of British Columbia (VSA)
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Fall Chairman's Tour

The New Car Dealers Association of BC (NCDA)'s
Chairman's Tour included stops in the Lower Main-
land, Northern BC and the Okanagan throughout
September and October. NCDA Chairman, Jeff Hall,
and President & CEO, Blair Qualey provided an update
on what the Association has been working on for our
growing number of dealer and associate members.
Our legal experts from Shapiro Hankinson and Knut-
son Law Corp. (SHK) addressed members on Canada's
recently-enacted Cannabis legislation, and how it may
affect dealership business. Other updates included
car career and Job Board efforts with the national
Canadian Automobile Dealers Association (CADA);
the latest on political developments, including the
layers of taxes and BC Clean Growth/Climate Plan

and what it means for BC's New Car Dealers; and, the
recent announcement from the Province of $10 million
in bridge-funding for the CEVforBC™ Program.

Members are also encouraged to mark their calendars
for the 2019 Vancouver International Auto Show. The
annual event will showcase the latest, greatest and
hottest designs and the latest technologies, March

19 - 24th, 2019. A big thank you to all dealer members
and staff that came out to join us. We had a great time
networking and making connections along the tour in
beautiful British Columbia.

President and CEO, Blair Qualey presented to the
BC Legislative Finance Committee on October 10.
As part of the presentation, the NCDA brought
18 balloons - three of which were white - to
represent 14% of GHGs in this province are from
light duty cars and trucks. BC dealers are working
hard to pop these three balloons over time. Other
messages delivered by the Association included
concerns about the growing tax burden on BC
dealers, the rationale for continued CEV funding
and highlighting the economic engine that is BC's
New Car Dealers.
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VIEW VIDEO TESTIMONIALS AT WWW.CRYSTALCLEARBLADES.COM
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D AUTOMATIC Heated Wiper
'H3Iades dete when the vehicle
ni pe belo\'v

_ HEATED BLADES prevent
- snow & ice build up on blade
surface & windshield
HIGH QUALITY RUBBER
with graphite coating adds
extended life to blade
DESIGNED & MANUFACTURED
to OEM. standards
IP67 CERTIFIED water &
dust proof cannectors
3M WIPER ARM
fastening system
ALL STANDARD SIZES
available from 16" to 28"

oAFER WINTER DRIVING
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AUTOMATIC HEATED WIPER BLADE SYSTEM



JOIN US AT THE 2019 VANCOUVER INTERNATIONAL AUTO SHOW - MEMBER OPPORTUNITIES =

m VANCOUVER MARCH 19-24, 2019

VancouverinternationalAutoShow.com

AUTOSHOW p

JOIN WESTERN CANADA'S BEST
ATTENDED AUTO SHOW

Connect with Over 100,000 Consumers With Proven Purchasing Power

Our Exhibitors Say:

“AS OUR FIRST SHOW, WE WERE VERY, VERY SATISFIED OVERALL. THE SHOW WAS EXTREMELY BUSY WITH LOTS OF
OPPORTUNITIES TO MEET POTENTIAL CLIENTS.” - Derek Gagne, 911 AutoWorks

BUSINESS
VANCOUVER

120,547

s 4 TOP CONSUMER SHOW
# In the Lower Mainland and Western 8"‘100/-/'//»
Canada by attendance in 2016, 2017

e N |

& 2018, Business In Vancouver 2014 2015 2016 2017 2018

Building on the strong growth of the past few years Contact us to find the best fit for you. With more than
of Vancouver International Auto Shows (VIAS), with 390,000 square feet of floor space, 450 new cars and
consistently more than 100,000 attendees, the 99th trucks, and reaching over 120,000 consumers, there's
annual VIAS returns March 19-24, 2019. something for everyone.

VIAS continues to be Western Canada's best attended ENGAGE, CONNECT and DRIVE
consumer show, one that connects exhibitors with an

established market of affluent consumers who are in the Call to RESERVE your space now!

market for new vehicles.
Call Joshua at 604.330.4290.

You're invited to take part in VIAS and join our proven
platform of success. You'll have an exclusive opportunity Our Exhibitors Say:

PR S0 il I s g Sl “WE HAD MORE STRONG CONTACTS IN THE FIRST TWO DAYS OF

the highest sales of luxury and electric vehicle sales per

B THE AUTO SHOW THAN THE TOTAL WE HAD IN THE PREVIOUS
THREE OTHER SHOWS THIS VEAR.” - SealLeqgs

JOIN'US AT THE 99TH ANNUAL VANCOUVER INTERNATIONAL AUTO SHOW, MARCH 19-24, 2019!



CONTACT US TO LEARN MORE!

E N GAG E OUR TOP FEATURES

debuts, concepts and your one-stop-shop for checking out
cars, trucks, electric vehicles and more in a hassle free, no
w I I H U S sales pressure environment
v Vehicle Giveaways (Contests and Prizing with Major Media
Partners)

v/ Expanded Floor Plan: Up to 390,000 sq.ft. with more than
450 new cars and trucks on TWO floor Levels at the

» AGUESSUBIES Vancouver Convention Centre

v Amongst the Largest Electric Vehicle Test Drive Event in

> AUTOMOTIVE LIFESTYLE North America

~ Opening Night Industry Gala

> HEBRUITING « Drive Ups, Concepts, Feature Builds, Lifestyle Features,

Entertainment and MORE!

% SALES LEADS Our Media Partners Say:

“THERE’S SOME SHINY NEW CARS HERE,
THERE'S SOME VINTAGE CARS HERE,
THERE'S A BIT OF SOMETHING FOR EVERYONE.”

- Kaitlyn Herbst, Global News

¢oA CONTACT US

NEW CAR DEALERS ASS

JOSHUA PETERS
The Vancouver International Auto Show (VIAS) is owned and EXHIBIT SALES
operated by the New Car Dealers Association of BC (NCDA).
NCDA represents more than 390 franchised new car and truck JPETERS@NEWCARDEALERS.CA
dealers in BC, employing 1in 7 British Columbians or more than 604.330.4290
30,000 people. NCDA is the voice of the BC automotive industry
and is a proud member of the national Canadian Automobile

Dealership Association (CADA). JASON HEARD

EXECUTIVE DIRECTOR + SPONSORSHIP
JHEARD@VANAUTOSHOW.CA

_C A A* 604.220.2725

Corporation des assoc détaille

20,000 people in the next 10 years. Learn about car careers:
autocareerstart.com

BC's New Car Dealers are looking to hire more than m VANCOUVER

AUTOSHOW

JOIN'US AT THE 99TH ANNUAL VANCOUVER INTERNATIONAL AUTO SHOW, MARCH 19-24, 2019!
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GIVE YOUR CUSTOMERS THE BEST
IN AUDIO ENTERTAINMENT. OFFER A

With over 140 channels of unparalleled entertainment, the SiriusXM All Access package has F RE E

something for everyone. ALL ACCESS

TRIAL

By giving your customers an All Access trial, they’ll receive coast-to-coast coverage of unlimited
entertainment, PLUS they can listen online, on the App, or on their Smart TV. SiriusXM has a sound
for every moment that will amplify life in the car and beyond.

(SiriusXm)))

© 2018 Sirius XM Canada Inc. “SiriusXM”, “SiriusXM Satellite Radio”, “XM”, “Sirius”, the SiriusXM logo, channel names and logos are trademarks of Sirius XM Radio Inc. and are used under license.
All rights reserved. The Beatles logo is a registered trademark of © Apple Corps 2018 and is used under license. © NHL 2018. All rights reserved.
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Weekly Auction Times:

Wednesday 7:00pPm
Thursday 9:30am

Saturday 10:00AM N " ‘ .
Buyers Around the World
604.232.4403 el

ADESA.ca/Vancouver Ir %% LA _,lﬁ |

Join the marketplace
where Demand
Meets Supply

L o S

; Nt A t
~

g __Nn.’_



$10 Million Bridge Funding Added to CEVforBC™

CEV for BC

Clean Energy Vehicles for British Columbia

www.cevforbc.ca

} IS av.—m-._

CEVforBC™ presented a ride and drive for delegates at the annual 2018 UBCM Convention in Whistler

The New Car Dealers Association of BC (NCDA) applauds

the $10 million in bridge-funding from the BC government to
see the CEVforBC™ through the end of the current fiscal year.
Government announced the bridge funding in September for the
CEVforBC™ Program.

“The short-term commitment to the Program is welcome,”
says Blair Quality, CEO and President of the NCDA. “However,
given the government’s acknowledgement of the success of
CEVforBC™, we trust they will see the benefit in maintaining or
enhancing the Program over the long-term.”

Through the CEVforBC™ Program, which the NCDA administers
on behalf of Government, more than 8,400 EV sales have been
processed in the past three and a half years

“In a province in which the issue of affordability is very real,

an incentive program provides many families and individuals
the means to transition to a clean energy vehicle,” said Qualey.
“Through the combined leadership of the NCDA and the
Province of British Columbia, CEV's in B.C. are more accessible
than ever- and we hope to continue that partnership, as it has
benefited the province, the environment and consumers.”

Due to the success of BC's efforts and strong demand for acces-
sible, clean transportation, funding for the CEVforBC™ point-
of-sale incentives were running out faster than expected. These
additional funds will maintain the program until through the
current budget-cycle. It is anticipated the provincial government
will release a strategy for a clean growth future this year.

The latest statistics indicate British Columbia has the high-

est per-capita electric-vehicle adoption rate in Canada. Brit-
ish Columbia had the highest market share of electric-vehicle
sales in Canada at 3.7% in June. Between April and June of this
year, more than 1,400 incentive applications were paid out to
consumers.
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Special Olympics BC changing the landscape for athlete health

B.C.'s New Car Dealers are among the longest-standing supporters of Special Olympics BC. In this issue of Signals we continue
the series demonstrating all that your support helps to bring to life through the world of Special Olympics - all the experiences
of joy, friendship, empowerment, and acceptance for more than 4,800 athletes with intellectual disabilities around the province.

Eliminating the health disparities between people with intellectual disabilities and the general population is
both complicated and a massive challenge.

Special Olympics BC set out to tackle that challenge when it hosted its Champions of Inclusive Health Summit
in Surrey in late October.

The event attracted more than 70 stakeholders, including representatives from NGOs, community groups,
government, parks and recreation, researchers, school boards, and SOBC athletes with the goal of advancing
health outcomes for individuals with intellectual disabilities across the province.

Dan Howe, Special Olympics BC President & CEO, said it is going to take a collective effort to make significant
improvements in the health and well-being of people with intellectual disabilities.

"It is not one that government, Special Olympics, or any other body can do on its own. We must work together
and build resources, opportunities, awareness, and knowledge if we are to be successful,” Howe said.

Research shows people with intellectual disabilities experience worse health care and access to services than
others in their communities. Globally, millions of people with intellectual disabilities lack access to quality
health care and experience dramatically higher rates of preventable disease, chronic pain and suffering, and
premature death in every country around the world.

In developing and developed countries alike, people with intellectual disabilities are consistently one of the
most marginalized population subsets - a status that comes with horrific health outcomes, such as higher rates
of premature death and obesity.

Through international findings, we can infer that British Columbians with intellectual disabilities likely have
lower life expectancies, live more sedentary lifestyles, and are hospitalized more frequently than the general
population. A sample of some of the stats is quite telling:

o Individuals with intellectual disabilities are seven times more likely to be the victims of sexual abuse.
Individuals with ID are also less active than the general population.

o |tis estimated that only 13.5 per cent of adults with ID meet the recommended daily physical activity
guidelines, while 50 per cent report more than four hours of screen time per day.

o Twenty-six per cent of psychiatric diagnoses were classified as ‘severe’ in individuals with intellectual
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disabilities, compared to only eight per cent in those with a psychiatric diagnosis
but no ID.

e Individuals with intellectual disabilities experience obesity rates two-to-three
times that of the general population.

e Poor nutrition is common, with only seven per cent of individuals with intellec-
tual disabilities eating a balanced diet.

A person with a disability is not an inherently unhealthy person. Health status is af-
fected by genetics, social circumstances, environment, individual behavior, and health
care access. Special Olympics is addressing the range of barriers that affect the health
of individuals with intellectual disabilities, which include lack of access, education, and
resources.

Many individuals with intellectual disabilities have trouble realizing or expressing their
health concerns, and many health professionals have not had the opportunity to receive
specific training, or are not familiar enough with this population, to know the best ques-
tions to ask to draw out the issues.

With the generous support of B.C.'s New Car Dealers Association, Special Olympics BC
is changing the game for athlete health and striving to create a world where people with
and without intellectual disabilities have the same opportunity to be healthy.

The New Car Dealers Foundation / Special Olympics BC Auction has raised more than
$4.9 million and this tremendous support helps fund programs that include:

o Special Olympics Healthy Athletes screenings, through which individuals with
intellectual disabilities receive free health screenings in a supportive environ-
ment, helping identify issues and receive referrals for the care they need, while
participating health care professionals receive training about this population's
specific health care concerns and how to ask the right questions.

o Year-round health support including Club Fit programs, health advocacy training
for athletes, Fit Families & Friends programs for families and caregivers along
with athletes, information and support offered through provincial programming
such as the Performance Program and functional testing, and the development
of health, fitness, and nutrition resources on the SOBC website.

As we continue to reach out to communities across the province to improve health
outcomes for people with intellectual disabilities, we are forever grateful for the support
of the New Car Dealers Association.

To learn more about Special Olympics BC's health initiatives, visit:
www.specialolympics.bc.ca/healthy-athletes
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LegalLine

Drug & Alcohol Checklist , Contributed by SHK Law

This checklist is to be reviewed and considered by dealers in the prepara-
tion or update of their drug and alcohol policies. We note that this is a
working checklist and should not be exclusively incorporated into, or relied
on by dealers, for their current workplace policies. We recommend that
each dealer modify their policy to accommodate specific workplace needs,
as there is no ‘one size fits all’ policy.

Should dealers require any assistance or if they have any questions in
respect of workplace policies, SHK Law Corporation is available to assist.

A drug and alcohol policy should include, but not necessarily be limited to
the following items:

1. Objectives and Scope
« State the objectives of the policy, which should include:

o a policy statement describing the organization’s position on sub-
stance use;

o the purpose and goals of the policy;

o to whom the policy applies (employees, contractors, volunteers,
etc.);

o the substances that are covered under the policy (alcohol, legal
drugs, illegal drugs, prescription drugs, etc.);

o the expectations, roles and responsibilities of employees and em-
ployers;

o where and when the policy applies (only on the premises, when using
employer property, during social events, on call duties, etc.)

« Does the policy apply to all staff members on the premises at all times,
whether or not they are on duty?

2. Definitions
« Define the key terms of the policy
« Provide definitions that are clear, easy to understand and applied fairly
to everyone
3. Guidelines
« Set out guidelines for drug and alcohol use in the workplace

« Distinguish between recreational alcohol consumption, marijuana use,
medical marijuana use, prescription drug use and illegal drug use

« Provide guidelines on whether or not a complete prohibition on certain
drug and alcohol use in the workplace is in place

o Is the prohibition limited in some way (for instance, does it only ap-
ply to employees that work in a safety sensitive positions)?

« Provide guidelines on whether employees are required to advise their
employer if they use legal medication and/or illegal drugs that may
impact their ability to safely perform their job

4. Roles and Responsibilities

« |dentify your employees’ (including key personnel) roles and responsi-
bilities in adhering to and enforcing the policy

« Include clear procedures on how to monitor for and handle suspicion or
detection of impairment and substance use

« Set out examples of behavioural indicators of impairment or substance
use (such as observation of depression, attitude changes, confronta-
tions, etc.)
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« Set out examples of performance indicators of impairment or substance
use (such as absenteeism, poor performance, accidents, near misses,
etc.)

« Provide information on whether there will be information sessions for
employees to learn about the policy

« Provide information on whether employees are permitted or requested
to provide feedback in respect of the policy

« Set out the key personnel that an employee may speak to about the
policy
5. Accommodation
o Set out a detailed accommodation process

« Acknowledge the legal requirement that employers have a “duty to ac-
commodate” employees up until the point of undue hardship

« Provide guidelines for:

o how an employee may or must report substance use (whether legal
or illegal), addictions and disabilities;

o what management must do if they observe that an employee may be
affected by substance, but that employee does not admit or recog-
nize the potential issue;

o how management must monitor, inquire and investigate potential
substance use or impairment;

o what medical information the employer may request and the em-
ployee must provide;

« specifically, what information must be made available to the employer;

o who will conduct further investigations and reviews (such as an
independent medical practitioner);

o testing procedures (if any);

« consultation with relevant experts and stakeholders should take place
when testing is being considered as part of workplace policies or
practices;

o describe how, once sufficient investigation is conducted, an accom-
modation plan is created which may deal with:

« hours of work;

« work station access and adjustments;

« hiring practices;

« work procedure adjustments;

« provision of specific services, facilities, aids or equipment;

« reassignment of duties;

o etc
o how will employee progress be monitored and evaluated;
o what factors will be assessed to determine undue hardship

« Include procedures pertaining to the maintenance of employee privacy
and confidentiality during the investigative process and when receiving
support

« Policies may refer employees to resources and information for further
assistance

continued on next page
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6. Disciplinary Consequences
o Clearly lay out the disciplinary consequences if the policy is violated
o Ensure that restrictions, violations and consequences are well-defined
« Provide guidelines that:
o define what constitutes a violation of the policy;

« what happens if an employee reports for work or returns to work under
the influence of alcohol or drugs;

o set out clear procedures for how the employer will respond;
o explain the consequences for different violations;
« consequences may include immediate removal from a safety-sensitive
area, suspension or dismissal for cause, etc.
7. Acknowledgement

« Consider having employees sign an acknowledgement, at least confirm-
ing that they have received the policy

« Ensure that employees have access to the policy

CarCareerBC Awards: 2018 Grants Awarded

and 2019 Application Now Open!

N\

This checklist was created by SHK Law Corporation as a working checklist
that should not be exclusively incorporated into or relied on by dealers for
their workplace policies. Should dealers require legal advice, contact SHK
Law Corporation at the address set out below.

Na@ LAW CORPORATION

Contact us at: 604.684.0727 | www.shk.ca

v

Do you have employees, friends, or family who are pursuing post-secondary training in a field that

NEW CAR DEALERS

FOUNDATION

of BC

may lead them to the auto sector? If so, encourage them to apply for a CarCareerBC Education Grant!

The New Car Dealers Foundation of BC is proud to provide grants and
awards to individuals entering the automotive field, or advancing their
current skillset. CarCareerBC Education Grants are issued with the
intent to assist with post-secondary education and training.

The 2018 Grants have been awarded, and over $14,000 was offered to
individuals throughout British Columbia. This year, funding has been
able to assist students with tuition and the purchase of new tools.

Congratulations to the following individuals who were awarded
CarCareerBC Education Grants:

e Aaron Gangar, Automotive Service Technician Program

o Arvir Kainth, Bachelor of Business Administration Marketing
Management Program

e Brenden Jones, Business Administration Program

e Maria Brooker, Computer Science / Psychology Program

¢ Matthew Veenbaas, Bachelors of Commerce in Entrepreneurial
Management Program

o Ryan Donnelly, Interactive Arts and Technology Program

o Shade Kure, Automotive Service Technician Program

e Talana Watt Madu, Bachelor or Science, Business Administra-
tion in Leadership Management Program

o Taylore Jones, Bachelor of Arts Program

(Watch for award presentation photos in the next edition of Signals)

It would not be possible to award these grants without the major
leadership contribution from Manse Binkley and Harmony Honda,
Marnie Carter and the Carter Auto Family, Christian Chia and the
OpenRoad Auto Group, and Jim Pattison. The financial contributions
from these individuals and companies allowed the New Car Dealers of
BC to establish an endowment fund. Interest income from the endow-
ment fund is given out on an annual basis through the Foundation’s
CarCareerBC Education Grant program.

2019 CarCareerBC Education Grant Deadline

Visit www.newcardealersfoundation.ca for information on the 2019
CarCareerBC Education Grant, including an online application form.

All 2019 applications must be submitted on or before April 12, 2019.
Note: Applicants must be attending post-secondary school in the 2019-2020
school year.

In addition to the CarCareerBC Education Grants, funding is also pro-
vided through awards established with BCIT, Coast Mountain College,
Georgian College, Okanagan College, Vancouver Island University. The
New Car Dealers Foundation of BC distributes a combined total of over
$40,000 through its various awards each year.

SIGNALS NOVEMBER - DECEMBER 2018 17
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Recipient of the Prestigious Ernst & Young Entrepreneur of the Year Award
(Business to Consumer Category)

As the leader of the region’s largest automotive retail group, Christian
Chia has been awarded the prestigious Ernst & Young Entrepreneur of the
Year Award in the Business to Consumer category, 2018 Pacific Program.

Established in 1978 as Multiland Investment, the small, family-run dealer-
ship eventually grew to four stores and three brands by the time Christian
became president in 1998. He then led the transition from Multiland to
OpenRoad in 2000 and has since paved the road for explosive growth.

Today, OpenRoad is the largest auto retailer in BC, with 26 retail locations, . E W h LD Eal
including 23 dealerships and three collision centres. "

CHRISTIANGHIA drives

OpenRoad continues to invest in a culture of innovation by implementing i § OpenRaoad Auto Grgup into the r‘mn:
tools, such as a first-in-Canada custom payment platform (PaymentEngine) &

and a custom peer-recognition social application (OpenRoad Heart), R . ‘.‘

and with employee learning like their internal Leadership Development - ﬂ

Program. .

Western Canada and Washington State.

The company now employs 1,100 staff and plans to expand further in —~ 6 !é = {\ g

Growing the dealership?

Have a job vacancy?

Connecting dealers with

Promoted the position I:I
skilled job seekers on AutoCareerStart.com?

across Canada.

AUTOCAREERSTART.COM
#DRIVEYOURFUTURE @ @auTocs_cA @ @
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YOUR TOP 5 MEMBER BENEFITS

Thanks to the good financial position of the Association, we are adding further value to member dealers. As a result, the

Board is pleased to announce for 2019, a Special Issues Fund (SIF) levy will not be charged to member dealerships and
Wage and Salary Survey and OH&S Manuals will be listed as value added services for 2019. These will be included for
member dealers at no charge. 2019 NCDA membership renewal packages will be sent out shortly.

Government Relations

NCDA is recognized as a strong and effective voice for the prov-
ince's franchise automobile dealers. NCDA President and CEO Blair
Qualey regularly engages elected officials at all levels of govern-
ment to share and address issues of concerns to dealer members.

Jobs, Training And Education

In a rapidly changing environment and aging workforce, there is

a need to attract high quality candidates to fill posi—tions. NCDA
has joined forces with the national CADA and Career Start to host
a Job Board for dealership members to post job openings. The
Association also provides grants and scholarships for automotive
industry programs that lead to work at new car dealerships. More
than $40,000 in scholarships and grants were distributed in 2018!

regional and sometimes national media on issues and hot button
topics related to BC's automotive sector, including writing weekly
and monthly columns in local, community and regional papers and
Canadian Auto Dealer Magazine, on relevant issues.

Member Focused Events: Industry Conference,

Chairman’s Tour and Auto Show Gala

This annual fall Industry Conference is a must-attend industry
event, involving distinguished speakers, addressing topical issues
in addition to networking opportunities with industry leaders. It's
an opportunity to learn new marketing strategies, government and
legal issues, cyber security, human resource issues and more. The
Chairman'’s Tour includes stops in each provincial region and is an
opportunity for members to hear about the Association's activities,

Contact us for application forms. and bring forward issues affecting members.

Consumer Events: Vancouver International Auto Show
NCDA owns and operates the Vancouver International Auto Show,
Western Canada’s best attended consumer show! The event ap-
peals to auto enthusiasts and consumers of all ages as well as
original equipment manufacturers (OEM) and dealers! Mark your
calendars for March 19th - March 24th, 2019.

Media Relations & Industry Spokesperson

NCDA speaks on behalf of the retail new automotive industry to
the public, media, and government, and deals primarily with the
legal, environmental, and consumer issues relating to new vehicle
sales in British Columbia. Given the many challenges confronting
the automotive sector, the NCDA regularly engages with local,

COMMANDER 1 WS
WAREHOUSE ===
EQUIPMENT uro.

PROVIDING AUTOMOTIVE

TO DEALERSHIPS

Technicians’ Workcenters High-Density Parts Storage

Mobile/Stationary Toolboxes

VANCOUVER: 1 (800) 605-4822 | SURREY: 1 (800) 796-8010
CALGARY: 1 (300) 605-4847 | EDMONTON: 1 (800) 580-1089

FIND OUT MORE AT
WWW.COMMANDER.CA



Who's Who at the NCDA

OUR VISION:

For member dealers and the dealer franchise system to be seen by the
public as the best choice to fulfill all their automotive needs.

We are a small, but dedicated and hardworking team of seven individuals
working to serve all Members of the New Car Dealers Association of BC.
Should any questions, concerns, issues or ideas arise, the Association staff
will be available to listen and help.

Get in touch via phone, email, fax or in person at our new Langley office!**

** New NCDA office location. Please note that we've re-located to

Langley and our new address is 380 - 8029 199th St., Langley, BC**

Blair Qualey

President & CEO
bqualey@newcardealers.ca
Direct: 604-330-4299
Mobile: 604-897-0852

Shakira Magbool

Senior Accountant &

= Office Manager
smagbool@newcardealers.ca
Direct: 604-214-9965

Joshua Peters

Member Relations Manager
jpeters@newcardealers.ca
Direct: 604-330-4290

Maria Robinson
Administrative Assistant
i info@newcardealers.ca
% Direct: 604-214-9964

Beatrice Fancu
Accounting Assistant
accounting@newcardealers.ca
NEW CAR DEALERS ASSOCIATION OF BC Direct: 604-330-4295
Contract Support
Vancouver International Auto Show New Car Dealers Foundation of BC

Jason Heard
Executive Director,
jheard@vanautoshow.ca
| Mobile: 604-220-2725

Christie Morning-Smith
Community Relations
foundation@newcardealers.ca

FOLLOW US ON SOCIAL MEDIA:
@ncda_bc @ncda_bc
@vanautoshow l @l @vanautoshow
@cevforbc @cevforbc

n NCDA: facebook.com/newcardealersassoc
VIAS: facebook.com/vias
CEVforBC: facebook.com/CEVforBC

380 - 8029 199th Street, Langley, BC. V2Y OE2
Phone: 604-214-9964 | Fax: 604-214-9965 | www.newcardealers.ca
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CORPORATE
PARTNERS

CADAS

Canadean Autamobile Dealers Assaciotion
Carporation des suseciations de ditalllans d'aviemebilas
The NCDA is a proud member of the Canadian Au-
tomobile Dealers Association (CADA). CADA is
the national association for franchised automobile
and truck dealerships that sell new cars and trucks.
www.cada.ca

VANCOUVER
- INTERNAT/ONAL

AUTOSHOW

The Vancouver International Auto Show (VIAS) is
Western North America's best attended consumer
show, and one of its premier automotive exhibition
events. VIAS is owned and operated by the New
Car Dealers Association of BC and set a new at-
tendance record for 2018, at more than 120,000
attendees. The 2019 VIAS returns March 19-24
at the Vancouver Convention Centre. Learn more:
www.Vancouverlnternational AutoShow.com

CEV for BC

Clean Energy Vehicles for British Columbia

The Clean Energy Vehicle for BC (CEVforBC™)
Point of Sale Incentive Program is administered on
behalf of the Province of BC by the New Car Dealers
Association of BC. CEVforBC™ provides purchase
incentives for plug-in hybrid and electric vehicles to
BC residents. www.cevforbc.ca

7N\
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BC Scrap-It is a voluntary early retirement vehicle
program that provides incentives to help British
Columbians replace higher polluting vehicles with
cleaner forms of transportation. www.scrapit.ca



OFFICIAL SUPPLIERS

The New Car Dealers Association of B.C. would like to
acknowledge these fine companies for their support of
your association’s activities:

CADA'360C

CADA 360 programs are unique. Each program is designed
under the guidance of a Dealer Committee, and participating
dealers become stakeholders in the programs. It all comes back
to you - is more than a tag line, it's our guarantee to association
members. The end result is a powerful combination of industry-
leading business solutions for health and wellness benefits and
exceptional dealer representation. Learn more: www.cada.ca/
web/CADA/Insurance/CADA

First Canadian
Insurance Corporation

First Canadian Insurance Corporation is a national, privately
chartered Life Insurance Company that has been offering Life and
Disability insurance coverage on consumer loans through automo-
tive dealership financial service offices since September of 1988.

Since that time, the First Canadian Group of Companies has been
marketing its Insurance, Mechanical Breakdown Protection, and
Protection Product programs through automotive, RV, and marine
dealers across Canada with tremendous success.
www.firstcanadian.ca

C/AIR[FIAN]

CANADA

CARFAX Canada is the definitive source of automotive informa-
tion, delivering vehicle history, appraisal and valuation. Drawing
on billions of data records from thousands of unique sources,

its products enable used vehicle buyers and sellers to make
informed decisions. Including CARFAX Canada reports with your
used vehicle inventory could be that edge over the competition
that you've been looking for.

Let CARFAX Canada show you the difference, and help you sell
more cars and make more money! www.carfax.ca

—; \ michaelmason.ca

Michael Mason & Co. Ltd. has been manufacturing and supply-

ing the Automotive Industry since 1967. They have products for

every department within your dealership. Michael Mason & Co.

fabricate products at their factories in British Columbia, Canada.
www.michaelmason.ca

PREMIER PARTNERS

Gold Level

COxw
AUTOMOTIVE

Cox Automotive is transforming the way the world buys, sells
and owns cars with industry-leading digital marketing, soft-
ware, financial, wholesale and e-commerce solutions for con-
sumers, dealers, manufacturers and the overall automotive
ecosystem worldwide. The global company has 34,000 team
members in more than 220 locations and is a partner to more
than 50,000 auto dealers, as well as most major automobile
manufacturers. For more information about Cox Automotive
Canada, visit coxautoinc.ca.

Trcdel?é’;\)

TradeRev is a revolutionary vehicle appraisal and auctioning
system designed to be as mobile as business’s need. It gives
Sellers the power to launch live, one-hour, real-time auctions
from the palm of their hands. Buyers can also enjoy full end-to-
endservice fromanywhere. With Mobile Checkout, instant bids
and more, TradeRev helps dealerships sell more new cars by
getting your customer the trade value they want. Learn more at:
www.traderev.com/en-ca

Silver Level

\ ADESA
= \VANCOUVER

ADESA Vancouver's auctions provide registered dealers,
brokers, automobile manufacturers, rental agencies as well
as corporate and government fleets with a complete ve-
hicle marketing solution in British Columbia. Learn more at:
www.adesa.ca/Vancouver

Bronze Level

((SiriusXmm)

SiriusXM Canada is the country's leading entertainment
company. SiriusXM creates and offers commercial-free mu-
sic; premier sports talk and live events; comedy; news; and
exclusive talk and entertainment. SiriusXM is available in
vehicles from every major car company and on smartphones
and other connected devices as well as online at siriusxm.ca.
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Manual.

At most auto dealerships, HR functions such as employee
onboarding, benefits enrolment, compliance awareness, safety
training, and corporate policies are all handled separately, and

managed manually. These activities require a lot of time and effort
from your managers, to follow-up and confirm that everyone's
up-to-date, and nothing has been been missed.

Automatic.

NEW CADA 360 HR Automation simplifies and streamlines onboarding,
human resources, compliance awareness, health and safety policies,
time and attendance, and more, all with one convenient online solution.

HR Automation also provides automated alerts and reminders,
and is compatible with most iOS and Android devices,
so everyone’s always up-to-date. Now that's automatic!

CADA 360 HR Automation - turn manual
and complicated into automatic and simple.

To find out more, call 1-800-463-5289 or CADAY365

e-mail cada360@cada.ca It alt comes back to you

ere’s a new
X in town!

CAR FOX has arrived in Canada, and he’s on a mission to
help you harness the power of the CARFAX Canada brand

to help drive consumer confidence at your dealership.

To learn more, talk to your CARFAX Canada rep, call 1.866.835.8612

o or email support@carfax.ca

C/ARIFIATT

CANADA
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Company

e-Dealer

911 Autoworks (1076973 BC Ltd)
Accu-Trade - Innovative Dealer Tools
ADESA Auctions Canada Corp

Alloygator Canada

AllWest Insurance Services Ltd.

AMC Insurance

Audatex Canada

Automotivaters

BCIT - School of Transportation

BMO - Bank of Montreal

Calla Financial Services Ltd.

Canadian Black Book

Canadian Linen

CarGurus

CarProof

CDK Global

CIBC Commercial Banking

Commander Warehouse Equipment Ltd.
Consolidated Dealers Co-Op Inc.
Consultant Auto 360

Cowan Insurance Group Ltd

Cox Automotive Canada

Crystal Clear Blades Inc.

DealerMine CRM

DealerSocket

Dealer Solutions North America
Dealertrack Technologies

DiliTrust Exec (Leading Boards Inc.)

DMI Disability Management Institute Inc
Drive Marketing Group Inc

First Canadian Insurance Corporation

First West Leasing

FLO Services Inc.

Foreseeson Technology

General Bank of Canada

Georgian College (Automotive Business School of Canada)
GoLED Lighting Inc.

Hireology

HUB International Insurance Brokers

iA Auto Finance

Industrial Alliance Insurance and Financial Services Inc.
Insurance Insight Inc.

Iron Mountain

Kimoby

Locator Technologies, LLC

Manheim Auto Auction Company (Cox Automotive Canada)
Maxxam Insurance

Michael Mason & Co. Ltd.

MNP LLP Accounting>Consulting>Tax
MyAutoNews.ca

National Bank of Canada

NextGear Capital (Cox Automotive Canada)
Novex Delivery Systems

One

Optiom Inc.

Pacific Newspaper Group, A division of Postmedia Network Inc.
PowerBand Solutions

Radius Security

RBC Automotive Finance Group

Roy Speed & Ross Ltd. (Operating as RSR Global)
SCl MarketView

Scotia Dealer Advantage

Scotiabank Western Dealer Finance Centre
Serti Information Solutions

Shapiro Hankinson & Knutson Law Corporation - Rod McCloy Law Corp.
SiriusXM Canada

Speed Shift Media - BC Media Works
Spire Development Corporation

Strathcom Media Inc.

Sym-Tech Dealer Services

TD Auto Finance

THG Global Enterprises, Inc. (Purifyd)
Titan Certified Canada (TOA)

Total Graphics Inc.

Trader Corporation

TradeRev

TRG Group Benefits & Pensions

Unisync Group Limited

VAuto (Cox Automotive Canada)
VinSolutions (Cox Automotive Canada)
Western Dealers Co-Auto

Wolrige Mahon Chartered Professional Accountants
Xtime Inc. (Cox Automotive Canada)

ZLC Financial

Contact Name
Nicole Sergio
Derek Gagne
Lorgan Keirstead
John Macdonald
Scott Ashton
Renee Nielly
John Gough
Darcy Gorchynski
Warren Cederberg
Mubasher Faruki
Bradley Warren
Nick Calla
Richard Phillips
Craig Sherlock
Lexi Lipton
Brent Brooks
Greg Wallin

Phil Lehn

Brad Daws
Pamela Phillip
Kim Normandin
Mani Sharma
Sarah Miller
Cindy Wilson
Jane Webb
Jonathan Ord
Rick Kingdon
Jack Sulymka
Chelsea Campbell
Matt Hendrick
Josh Chow

John Romfo

Jay Brar

Simon Toung
Mike Ferguson
Marley Begg
Joe Lauzon
Mike Alesu
Mike Crothers
Wayne LeGear
Denise Buott
John Eadle

Neal O'Donoghue
Brett Spector
Alex Wojcik
Ronald Giblin
Jack Sulymka
Pam Shaen
Steve Batchelor
Darrell Endresen
Morgan van Holst
Catalina Baciu
Jack Sulymka
John Coupar
Michael Miller
Michelle Wong
Tracey Copeman
Peter Hucul
Mike Baxter

Erik Jensen
Karey Davidson
Ted Davis

John Hiscock
Warren Sandbeck
Pascal Lafleche
Roderick McCloy
Nina Rodrigues
Steve Barker
Lawrence Green
Duncan Cochrane
Alanna Cawston
Danny Long
Steve Dunn

Dale Finch

Jeff Mesina
Tyler Gibson
Shannon Lyle
Rob Taylor

Barry Good

Jack Sulymka
Jack Sulymka
Mike Reid
Masato Oki

Jack Sulymka
Fab Biagini

Email

nicolesergio@edealer.ca
dmgagne@gmail.com
logan@accu-trade.com
john.macdonald@adesa.com
sashton@alloygatorna.com
mielly@allwestins.com
jgough@amcinsurance.ca
darcy.gorchynski@audatex.com
warren@automotivaters.com
mubasher_faruki@bcit.ca
bradleywarren@bmo.com
nick@callafinancial.ca
rphillips@canadianblackbook.com
craig.sherlock@canadianlinen.com
alipton@cargurus.com
bbrooks@carproof.com
gregwallin@cdk.com
philip.lehn@cibc.com
brad@commanderca
pphillip@consolidateddealers.com
knormandin@consultantauto.com
mani.sharma@cowangroup.ca
sarah.miller2@coxautoinc.com
cwilson@crystalclearblades.com
jane@dealerminecrm.com
info@dealersocket.com
rick@dealersolutionsna.com
jack.sulymka@coxautoinc.com
chelsea.campbell@dilitrust.com
mhendrick@disabilityinstitute.com
info@drivemarketinggroup.ca
jromfo@firstcanadian.ca
jbrar@firstwestcu.ca
stoung@flo.ca
mferguson@foreseeson.com
mbegg@generalbank ca
joseph.lauzon@georgiancollege.ca
mike@goled lighting
mcrothers@hireology.com
wayne.legear@hubinternational.com
denise.buott@ia.ca
john.eadle@ia.ca
neal.odonoghue@insuranceinsight.ca
brett.spector@ironmountain.com
alexw@kimoby.com
rgiblin@rogers.com

jack sulymka@coxautoinc.com
pamelas@maxxaminsurance.com
office@michaelmason.ca

darrell endresen@mnp.ca
morgan@myautonews.ca
catalina.baciu@nbc.ca

jack sulymka@coxautoinc.com
info@novex.ca
michael.miller@onepersuades.com
mwong@optiom.com
tcopeman@postmedia.com
info@powerbandsolutions.com
mbaxter@radiussecurity.com

erik jensen@rbc.com
kdavidson@rsr-global.com
tdavis@scimarketview.com

John Hiscock@scotiadealeradvantage.com

warren.sandbeck@scotiabank.com
marketing@serti.com
rhm@shk.ca
nina.rodrigues@siriusxm.ca
steve.barker@speedshiftmedia.com
lawrence@spiredevelopment.ca
duncan@strathcom.com
alanna.cawston@sym-tech.ca
dannylong@td.com
sdunn@getpurifyd.com
dalefinch@titancertified.ca
jmesina@totalgraphics.com
tylergibson@traderca
shannon@traderev.com
rtaylor@trggroup.com
bgood@unisyncgroup.com

jack sulymka@coxautoinc.com
jack sulymka@coxautoinc.com
mreid@wdcoauto.com
moki@wm.ca
jack.sulymka@coxautoinc.com
fbiagini@zlcnet

Phone

(416) 853-5626
(604 802-8384
(888) 875-9910
(604) 232-4403
(604) 880-4871
(604) 7337383
(604) 547-0179
(416) 498-3777
(250) 9207775
(604) 432-8759
(604) 6657064
(604) 921-4048
(905) 477-0343
(604) 375-0824
(617) 3151137
(519) 488-6314
(778) 838-0639
(604) 665-1318
(604) 574-5797
(250) 3515697
(604) 360-8114
(778) 835-2566
(905) 290-6414
(905) 7617957
(800) 304-3341
(206) 730-2055
(778) 2451041
(905) 875-3522
(416) 949-2900
(866) 963-9995
(604) 837-3536
(250) 308-1M2
(604) 5397041
(888) 943-8356
(778) 3831797
(780) 974-2829
(705) 728-1968 ext 1234
(888) 465-3312
(312) 2537808
(604) 2691944
(604) 290-4903
(604) 882-8220
(416) 603-8555
(407) 274-8390
(877) 248- 0204
(310) 396-4628
(905) 875-3522
(250) 391-8809
(250) 3847304
(604) 949-2088
(519) 9321149
(604) 209-9055
(888) 9693721
(604) 278-1935
(778) 628-3949
1-800-613-3705
(604) 605-2546
(866) 768-7653
(604) 232-2405
(604) 468-4590
(905) 631-5865
(905) 415-6258
(778) 373-4174
(800) 268-0762
(800) 361-6615
(604) 684-0727
(604) 220-6948
(604) 5209177
(604) 432-6650
(780) 433-8844
(905) 889-5390
(403) 8191244
(604) 230-5175
(604) 341-4933
(604) 294-0223
(604) 836-5240
(888) 260-4604
(604) 714-4400
(800) 668-3243
(877) 828-8614
(800) 980-7488
(780) 468-9552
(604) 684-6212
(888) 463-3888
(604) 6887208

Website

http://www.edealerca
http://www9Tlautoworks.com
http//www.accu-trade.com
http://www.adesa.com
http;//www.alloygatorca
http://www.allwestins.com
http://www.amcinsurance.ca
http://www.audatex.ca/autopoint
httpy//www.automotivaters.com
http://www.bcit.ca/transportation
http://www.bmo.com
http;//www.callafinancial.ca
http://www.canadianblackbook com
http;//www.canadianlinen.com
https://ca.cargurus.com/
http://www.carproof.com
http://www.cdkglobal.com
http://www.cibc.com
http://www.commander.ca
http://www.consolidateddealers.com
https://www.solutionsmedias360.com
http://www.cowangroup.ca
https://www.coxautoinc.com/
http://www.crystalclearblades.com
http://www.dealerminecrm.com
http://www.dealersocket.com
http://www.dealersoloutionsna.com
http://www.dealertrack ca
https://www.dilitrust.com/
http://www.disabilityinstitute.com
http://www.drivemarketinggroup.ca
http://wwwfirstcanadian.ca
http:/firstwestleasing.ca
http;//wwwflo.ca
http://www.plugev.com
https://www.generalbank.ca/
http://www.georgiancollege.ca/
http://goled lighting
http://www.hireology.com/
http://www.hubinternational.com
https://ia.ca/
http://www.salgroup.com
http://insuranceinsight.ca/
http://www.ronmountain.com
httpy//www.kimoby.com
https://www.locatortechnologies.com
https://www.manheim.com/
http://www.maxxaminsurance.com
http://www.michaelmason.ca
http://www.mnp.ca
http://www.myautonews.ca
http://www.nbc.ca
https://www.nextgearcapital.com
https://www.novex.ca/
http;//onepersuades.com
http://optiombc.com/
http;//www.sunprovince.com
http://www.powerbandsolutions.com
https://www.securitysystemsvancouver.com/
http://www.rbc.com/canada html
httpy//www.royspeedross.com
http://www.scimarketview.com
http://www.scotiabank.com/scotiadealeradvantage
http;//www.scotiabank.com
http://www.serti.com/
http//www.shk.ca
http://www.siriusxm.ca
http://www.speedshiftmedia.com
http://www.spiredevelopment.ca
http://www.strathcom.com
http://www.sym-tech.ca
http://wwwTDFS.com
http://www.getpurifyd.com
http://titancertified.ca/
http://www.totalgraphics.com
http://www.autotrader.ca/
https://wwwdraderev.com
http://wwwirggroup.com/
http://www.unisyncgroup.com/
https://wwwyvauto.com/
http://vinsolutions.com/
http://wwwwdcoauto.com
http://wwwwm.ca

http://xtime.ca/

http://www.zlc.net



___.-—-—Markers

Ad Plates

Balene Michael Mason & Ge. Lid.
Banners AUTO DEALER SUPPEIES

Bucko-Banners & Promotional Products
Contracts

Decals

Domed (Tags & Decals)
Envelopes (Aute)i = = Fig 4
‘Fasteners” " " ' *
Flags L i A
Frame e s e
Key Keeper Systems._—
~==Key Tags

Mirror Cards

Option Stickers
Pennants

Signs

Swooper Flags

Vinyl Numbers & Signs
Warranty Cases
Window Graphics
Windshield Stickers

= ﬂ, N l
= \‘

\
7 \\ T: 250-384-7304 / 1-888-882-6688

---nd MORE! : F: 250-384-7308 / 1-888-727-6688
Oficial Suppier to the: E-mail: - office@michaelmason.ca
Shop Online:

Western Canadian

Dealer Summit 3k you BC New Car Dealers for joining us

at the 2018 Western Canadian Dealer Summit!
LAS VEGAS NOVEMBER 1-3

WE ARE GLAD TO HAVE YOU AS
OUR INDUSTRY PARTNER

We wish you another amazmg‘year in 2019!




